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Willys-Overland Prices 
On All Models Reduced 
$100; Base Is Now $415 


President Miller Says Action Is in Line With Present 
Economic Trends and Lower 
Materials Cost 


TOLEDO, O., Jan. 20. — Willys-Overland today an- 
nounced a price cut on all models, sixes, eights and Willys- 
Knights, which makes its six-cylinder line the lowest priced 


one in the industry. 


The base price for the Willys-Overland 


six is $415. The five-passenger four-door sedan now lists at 
$595. This is the car with the Silver Streak engine, which has 
a number of A. A. A. speed records to its credit, including 
two wins of the Pikes Peak hill climb. 


The price cut on all the Willys©— 


lines is $100 per car. The base price 
of the eight cylinder line is now $695 
The base price for the Willys- 
Knight 95, the 113-inch wheel base 
job, is now $795, which, it is stated, 
is the lowest price at which a Knight 
engined car has ever been offered. 
The model 66D Willys-Knight now 
has a base price of $1,145. 

In announcing this comprehensive 
price cut, L, A. Miller, president of 
Willys-Overland, said: “This great 
reduction in our prices squarely 
meets the present recognized eco- 
nomic situation. It will increase 
dealer profits through stimulating 


volume, :rai:e possible an increase 
in eniple nt and increase the 
need ‘> »urchase new raw n.aterials 


by stimulating the dormant retail 
buying power which is known to ex- 
ist. We believe many additional 
thousands of potential buyers will 
promptly take advantage of prices 
that are materially lower than at 
any time in American history.’ 


INDIANA TRUCK PLANT 
AND NAME SOLD TO 
MARION, IND., GROUP 


Ind., 





Marion, Jan, 


Corporation, wholly owned subsid- 


iary of the Brockway Motor Truck | 


Corporation, announced today that 


the Indiana company has sold its | 


plant and equipment at Marion, 
Ind., to a group of Marion capital- 
ists, who will continue the manufac- 
ture of Indiana trucks. 

The Marion group is headed by 
H. K. York. who has been the gen- 
eral manager of the Indiana Truck 
Corporation’s business for the last 
fifteen months. Mr. York will be 
president of the new company, 
which has been incorporated under 
the laws of the state of Indiana, 
and will be known as Indiana Mo- 
tors Corporation. 

Mr. Black announced that the 
Brockway Company will confine its 
sales activity to the Eastern and 
Pacific Coast territory, where it has 
fifteen branch houses and some 300 
dealers. Brockway will also continue 
active in the export trade, where 
it has always enjoyed a substantial 
business. It is understood that the 
Indiana company will confine its 
activity to the Middle West. 

Mr. Black announced that the 
Brockway Company would maintain 
close working arrangements with 
the new Indiana Motors Corpora- 
tion, which will permit an exchange 
of engineering facilities, and, by 
reason of similarity of design, would 
enable the two cumpanies to con- 
tinue to offer nation-wide service to 
the owners of Brockway and Indi- 
ana trucks. 


nse 


20.—R. F.|} 
Black, president of Indiana Truck | 





ME, A. MEMBERS 
URGED T0 FIGHT 
INCREASED TAXES 


New York, Jan, 20.—The Motor 
}and Equipment Manufacturers Asso- 
ciation is sending to its members a 
bulletin, advising them to enter 





proposed imposition of a Federal 
excise tax on motor vehicles and 
accessories. Under the terms of this 
proposed tax passenger cars would 
pay 5 per cent. of their wholesale 
price, trucks and buses 3 per cent. 
and accessories 24> per cent. 











The bulletin calls attention to the 
danger of this additional levy to an 
already overburdened industry and 
advises all members to telegraph a 
member or the members of the Ways 


____ Continued ‘on Page 2) 


Entered as second-class matter Aug. 27, 1925, Post 
N. ¥., Under Act of March 3, 1879. 


their individual protests against the | 
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Faulkner Outlines Studebaker 
Plan to Aid Retail Salesmen 





FIVE AUTOMOTIVE 
LEADERS FIGHTING 
BAN ON TRAILERS 


Chicago, Jan. 20.—Important steps 
to stem the tide of legislative senti- 
ment against trailers without brakes 
have just been taken by five leaders 
in the automotive industry—four 
brake manufacturers and an axle 
company—it was made known here 
today. These concerns are the Ben- 
dix Brake Company, Bragg-Klies- 
rath Corporation, Hydraulic Brake 
Company, Bendix-Westinghouse Au- 
tomotive Air Brake Company and 
Timken-Detroit Axle Company. 

Announcement of the co-operative 
move by these manufacturers carries 
with it the information that they 
have joined their resources and ex- 
perience to devise a method of sav- 
ing the thousands of trailers which 
are in good condition except that 





they have not been designed with} 


brakes. 

Timken’s part in the program has 
been to develop an axle which is 
being equipped with any desired 
type of Bendix or Timken brake, 
whereby the power application can 
be either by means of B-K vacuum 
brake boosters or Bendix-Westing- 
house air brakes and controls. It 
is stated that by substituting the 
newly developed axle for the original 
brakeless axle the trailer can be 
converted into a transport uni* that 
will answer every legal requirement. 

“Trailers are primarily a power 


(Continued on Page 6) 


Reserve Fund Built Up on Sates During Year to Be 
Paid in 3 Monthly Payments in 
Closing Months 


SOUTH BEND, Ind., Jan. 20.—Roy H. Faulkner, vice- 
president of the Studebaker Sales Corporation, today an- 
nounced a new plan which has been developed to provide 
retail salesmen with incomes during the last three months 
of the year when sales and commissions are normally at 


FRANKLIN BODY 
PLANT STARTED; 


TO EMPLOY 150 


bodies, which will employ 150 men, 


H. H, Franklin Manufacturing Com- 
pany in a statement saying that full 
operations will be started as quickly 
as possible in order to insure first 
production in March. 


Franklin factory building compris- 
ing 52,000 square feet of floor space 
will be utilized for body building. 





Placement of machinery begins at | 


once, to be followed immediately by 
construction of jigs and fixtures 
necessary for quantity production. 


Syracuse, Jan. 20.—A plant for the | 


manufacture of Franklin automobile | ‘ . 
| ible for membership in this club. 


is a project announced yesterday by | 


An entire top floor of the main | ™ 
| time 





————®their lowest ebb. 


Under the terms of the plan as 
announced, Studebaker will accumu- 
late during the year a fund which 


may reach as high as $300,000, 
creating at the same time the 
Studebaker Master Salesmen’s 
;Club. Every retail salesman han- 


dling Studebaker products is elig- 


A cash credit will be set up for 
each club member on every new 
Studebaker passenger car or truck 
delivered at retail and properly re- 


| ported to the factory during the nine 


months from January 1 to Septem- 
ber 30, inclusive. At the end of that 
the amount standing to the 
credit of each salesman on Sep- 
tember 30, 1932, will be distributed 
to him in three equa] monthly in- 
stallments on October 31, November 
30 and December 31, of this year. 
This will serve to carry the sales- 


Skilled mechanics required for this; men Over the most difficult finan- 
kind of manufacture include both | cial period of the year. 


wood and metal workers. 
be recruited from the ranks of Syra- 


cuse labor and from nearby towns, | 


(Continuea on Page 5) 





BonaFideN. Y. ShowSalesReports 
Back Claims of Revived Buying 


By CHRIS SINSABAUGH 


DETROIT, Mich., Jan. 


20.—Returns on retail sales dur- 


ing the New York show have been slow in coming in, but as 
this is written it is evident that the industry as a whole sold 
far more cars than even the optimists had expected. 


Figures given out here today show 2———-—_____— 


that Pontiac retailed 133 during the 
week, counting only those who paid 
at least $25 deposit. The 1931 re- 
tail sales at the show totaled 18. 
Pontiac’s prospect list is at least 
three times greater than a year ago, 
the count being 982. 

Hudson-Essex permitted its met- 
ropolitan dealers to each have one 
day at the show to sell cars, and as 
a result of this wroad policy the 
factory reports 209 sales for the 
week—143 Essexes and 63 Hudsons 
—the greatest show sales in its his- 
tory. In the show proper there were 
85 units sold which are included in 
the 209 count. On the last day, Sat- 
urday, 25 units were sold at the 
Palace, another record for a last 
day. The factory stands ready to 
furnish names and addresses of the 
purchasers to those interested. 

De Soto sold 40 last year. This 
time there were 162 show sales on 
which deposits were made, while 
there are 1,088 prospects to follow 
up. Dodge sold 191, an increase of 
144 per cent. over last year, and re- 
ports an enthusiastic reception of 
the new line. 

Hupmobile had a wonderful week, 


(Continued on Page 5) 


N.Y. SHOW SPURRED 
EQUIPMENT SALES, 
SAYS M.EA. REPORT 


New York, Jan. 20.— Paralleling 
the greatly increased public interest 
in the National Automobile Show at 
New York, January 9 to 16, was that 
shown by the automotive trade in 
the accessories, parts, service tools 
and shop equipment exhibits, ac- 
cording to members of the Motor 
and Equipment Manufacturers As- 
sociation. 

Exhibitors in the shop equipment 
section reported that dealer interest 
was greater than it had been for 
several years. Prospects developed 
by exhibitors were, in most in- 
stances, not only greater in number 
but they also expressed a definite 
desire to equip their establishments 
with some of the newer maintenance 


/GRAHAM-PAIGE SHIPMENTS 
| LARGEST SINCE MAY, 1931 


Detroit, Jan. 20.—Graham-Paige, 


which 


acceptance of its new eight-cylinder 
models at the New York automobile 
show, reports that shipments last 
week were the largest of any week 
since May, 1931. 

At the close of the show there 


the New York area. 





Men will | 


were 342 unfilled orders on hand in | 


stepped up its production | 
schedule on reports of the ready | 





To qualify for membership in the 


(C ontinued on Page 5) 


LOS ANGELES SHOW 
CROWDS 25%, OVER ’31 


Los Angeles, Jan. 20.—Ending 
|mine days of record attendance, the 


nineteenth annual Los Angeles 
Automobile Show closed January 
17. More than 200,000 persons 


visited the auditorium during the 
nine days. This figure, according 
to Burt Roberts, show manager, was 
a gain of 25 per cent. over the 1931 
show attendance, 

Dealers reported that the show 
actually produced more sales than 
any similar event in Los Angeles 
Automobile Show history, and all 
indications point to a good year for 
the automotive industry in southern 
California. Indications are that 
sales will be 40 per cent. greater 


‘(Continued on on Page 5) 


een 


Brookly n 1 Show Attendance 
Runs "35% Above Last Year 


Brooklyn, N. Y., Jan, 20.—Attend-;rayed on the great drill floor of 


ance at the Brooklyn Automobile | the armory evidently is at a high 


lyn Motor Vehicle Dealers Associa- 
tion, which sponsors the offering. 
Figures on the opening day showed 
a gain of 35 per cent. above that of 
last year, despite the fact that the 
show commenced on Monday in- 
stead of the half business day, 





tools and machinery placed on dis- 
play. Actual orders written at the 
show were larger and more numer- 
ous than in recent years. 


(Continued on Page 5) 


Saturday, as it has in former years. 

Tuesday, many more people visit- 
ed the display than attended on the 
second day of last year’s exhibition. 
Interest in the new offerings ar- 


Show, which opened Monday at the| peak, and the public not only is 
106th Infantry Armory, has been | looking, but buying as well, accord- 
more than gratifying to the Brook-|1ng to Ralph Ebbert, secretary of 


the association. 

The general atmosphere of the 
show in this borough makes for 
constructive buying, for no other 
automotive exhibition affords such 
an opportunity for comparison and 
study. The wide aisles and generous 
exhibition spaces contribute largely 
to this, while the decorative theme 
presenting the cars in an atmos- 
phere of springtime creates 4 
pleasing reaction, 
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KENTUCKY TRUCK 
BILL IS OPPOSED 


Louisville, Ky., Jan. 20.—It was 
today reported from Frankfort, Ky., 
that a hearing will probably be ar- 
ranged between the House Com- 
mittee on Motor Transportation, 
which has the Young-Lebus bus 
and truck regulatory and taxing 
bill, prior to the committee taking 
any action in reporting the bill out 
of committee hands. 

The Kentucky Motor Truck Club, 
Louisville, at a meeting last week 
roundly condemned the act as im- 
practical, unfair, confiscatory, etc., 
and adopted resolutions opposing it, 
and is ready to contest certain 
provisions of the act. The truck 
owners are favorable to safety 
suggestions embodied in the bill, 
for the benefit of the general pub- 
lice, but feel that the act as written 
would place a tremendous burden 
on not only transportation for hire, 
but would also place a burden on 
privately owned trucks which de- 
liver for the owner out over the| 
state, under a provision of the act 
relating to contract carriers. 

H. C. Kelting, secretary of the 
truck club, has been quite busy for 
several days in lining up opposi- 
tion to the measure, and many| 
truck owners, who heretofore have 
not been members of the club, or 
aided in its work, are now flocking 
in offering their co-operation, and 
applying for membership, in that 
they realize that the truck and bus 
owners are likely to be taxed off 
the map. 


OLDSMOBILE DEALERS 
VIEW NEW MODELS 





Toronto, Canada, Jan. 20.—Pre- 
viewing of the new 1932 Oldsmobile 
six and eight by dealers in the To- 
ronto zone territory took place in 
the King Edward Hotel in this city 
with approximately 100 dealers in 
attendance. As this is the first time 
that Oldsmobile has been available 
in a straight eight model as well as 
a six, the dealer organization is pre- 
paring for increased public reception 
with the appearance of this particu- 
larly new line for 1932. 

E. R. Birchard, zone manager, 
General Motors Products of Canada, 
Ltd., had charge of the program, and 
outlined to the dealers the history 
of Oldsmobile, which was followed 
by a discussion of sales and adver- 
tising plans for 1932. 

W. C. Herring, genera] sales man- 
ager of General Motors of Canada, 
spoke to the dealers assembled on 
the outlook for the year 1932, point- 
ing out that with the new eight- 
cylinder car dealers should find 
their market Seeerneay w:dened 
over past years 





BUSHONG SEPARATES 
SELLING DIVISIONS 


Philadelphia, Jan, 20.— Bushong 
Motors, Inc., Pontiac distributor, 
723 North Broad St., has just 


opened a separate dealership divi-| 
sion of electric refrigerators and 
radio—Kelvinator and G. M., re- 
spectively, appointing as salesmana- 
ger of these two departments H. O. 
Smith, Jr., well-known in the auto- 
mobile field. Mr. Smith, prior to 
taking his new position, was for nine 
years associated with the automo- 
bile business, being five years with 
the wholesale end and four with 
the retail. The new division will 
have its individual sales force. 





COLLINS TO SELL WILLYS 

PRODUCTS IN LOS ANGELES 

Los Angeles, Jan. 20.—The W. H. 
Collins Corporation has been ap- 
pointed Willys-Overland and Willys- 
Knight distributor. The new dis- 
tributing concern is conducting 
business in the building at 1lth and 
Hope Streets, occupied by Willys- 
Overland for the last fifteen years, 
where there are large retail display 
quarters, full service facilities and 
parts department. 


SCHLEICHER OF U. S. RUBBER 
PRESIDENT OF L, A. CHAMBER 
Los Angeles, Jan. 20.—Adolph 

Schleicher, president of the Samson 

Tire and Rubber Corporation, divi- 

sion of the United States Rubber 

Company, has been elected president 

ef the Los Angeles Chamber of Com- 

@erce. 








| Ave., has been made, 


GOODRICH NAMES GEIS 


N. Y. ADVERTISING MGR. 





New York, Jan. 20.—Robert J. Geis, 
sales promotion manager of the New 
York branch of the B. F. Goodrich 
Rubber Company, has been named 
district advertising manager for 
Goodrich in New York. 

He succeeds J. D. Katterhorn, who 


| resigned to accept a position ‘with 


the Travelers Insurance Company, 
Hartford, Conn. 

Geis has been with Goodrich in 
the New York branch since 1928. He 
rose through the positions of gen- 
eral clerk, head of stock regulation, 
statistical and sales promotion clerk, 
assistant branch manager and sales 
promotion manager. 


W. S. KNUDSEN ATTENDS 
SEATTLE CONFERENCE 


Seattle, Wash., Jan. 20—W. S. 
Knudsen, president of Chevrolet 
Motor Company, attended the two- 
day Chevrolet convention, held at 


the Metropolitan Theater and 
Olympic Hotel. 
Around 400 executives, dealers, 


sales managers and salesmen at- 

tended. Expectations of splendid 

volume of sales for 1932 were re- 

ported from all parts of the North- 

west. 

THOMAS LANNIN OPENS 
ADVERTISING AGENCY 


Chicago, Jan. 20.—After eight 
years with Critchfield, Rankin, 
Comrie and other agencies in the 
handling of automotive advertising 
and merchandising, Thomas F. 
Lannin has organized his own 
agency to specialize in this partic- 
ular field. 

Mr. Lannin is well known for his 
intimate knowledge of jobbing and 
retail trade conditions and numbers 
among his clients Triple A Battery 
Cable, Besco Battery Equipment, 
Cord Tire, Harry W. Cooper, Inc.; 
DoRay Lamp Company, C Liquid 
an@ Apex Innerings. The name of 
the new agency will be Thomas F. 
Lannin, advertising, and the ad- 
dress, 2326 South Michigan Ave., 
Chicago. 


A. A. A. OPPOSED TO 
FEDERAL SALES TAX 


Washington, Jan. 20.—Pointing 
out that at least a dozen basic in- 
dustries depend upon the automo- 
bile industry as the major outlet for 
their product, the American Auto- 
mobile Association declared today 
the proposed Federal sales tax on 
automobiles will have far-reaching 
and undesirable effects on unem- 
ployment and industry as a whole. 
The tax, it is said, in its inevitable 
curtailment of demand also carries 
within itself the seeds of a general 
slowing-up of production in many 
fields. 


LUMLEY NEW OLDSMOBILE 
DEALER IN HUNTINGTON PARK 

Long Beach, Cal., Jan. 20.—Leslie 
R. Lumley, Oldsmobile dealer at 
Huntington Park, has purchased the 
Oldsmobile dealership in this city 
from A. M. Brooke. The Huntington 
Park dealership will be continued, 
and T. M. Jones has been named 
manager of the new Long Beach 
acquisition. 


FORD TRANSFERS BOWE 
TO LOUISVILLE BRANCH 

Buffalo, Jan. 20.—Nelson F. Bowe, 
who has been assistant wholesale 
manager of the Buffalo branch of 
the Ford Motor Company, has been 
transferred to the Louisville, Ky., 
branch, where he will serve as 
wholesale manager. He began his 
new duties January 18. 

HYDER’S IN EXPANSION 

Springfield, Mass., Jan. 
Hyder’s Garage, for the past fifteen 
years in the genral automobile re- 
pairing business at 17 Patton St., 
announces the installation of the 
complete Bear system of wheel 
alignment service. E. K. Hyder 
heads the concern. 


PERKINS MADE MANAGER 

OF TWIN CITIES G. M. TRUCK 

St. Paul, Minn., Jan. 20.—An- 
nouncement of appointment of O. H. 
Perkins as manager of the Twin 
Cities branch of the General Motors 
Truck Company, 2396 University 
Mr. Perkins 
succeeds C, L. Jobe. 


20.— | 
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M. E. A. MEMBERS 
URGED TO FIGHT 
INCREASED TAXES) 


(Continued from Page 1) 


an@ Means Committee at Washing- 
ton before hearings start on Janu- 
ary 23. The following form of tele- 
gram is suggested: 

We protest against the proposed 
additional tax of 2% per cent. on 
automobile accessories, 3 per cent. 
against trucks and buses, and 5 per 
cent. on automobiles. Automobile 
already is the highest taxed neces- 
sity used by the public. Additional 
taxation would be highly discrimi- 
natory, singling out a particular in- 
dustry to pay more than its share 
of the general tax burden. Congress 
should curtail government expenses 
before levying any new taxes. 

Here are the members of the Ways 
and Means Committee, from which 
list you can address the member 
or members from your state, send- 
ing your telegram of protest to him, 
care Of Ways and Means Committee, 
House Office Building, Washington, 
a. ee 

Democrats — James W. Collier, 
chairman (Miss.); Charles R. Crisp 
(Ga.), Henry T. Rainey (Ill.), Rob- 
ert L. Doughton (N. C.), Heartsill 
Ragon (Ark.), Samuel B. Hill 
(Wash.), Harry C. Canfield (Ind.), 
Thomas H. Cullen (N. Y.), Chris- 
topher D. Sullivan (N. Y.), Morgan 
G. Sanders (Tex.), Edward E. Es- 
lick (Tenn.), John W. McCormack 
(Mass.), Clement C. Dickerson (Mo.), 
David J. Lewis (Md.), Fred M. Vin- 


son (Ky.). 
Republicans—Willis C. Hawley 
(Ore.), Allen T. Treadway (Mass.), 


Isaac Bacharach (N. J.), Lindley H. 
Hadley (Wash.), Charles B. Timb-->- 
lake (Col.), Henry W. Watson (Pa.), 
James C. McLaughlin (Mich.), Carl 
R. Chindblom (Ill.), Frank Crowther 
(N. Y.), Richard S. Aldrich (R. I.). 


MIDLAND STEEL EXPANDS 
EXPERIMENTAL ACTIVITY 


Cleveland, Jan. 20.—Expansion of 
the research activities of the Mid- 
land Steel Products Company and 
appointment of Howard F. Kulas, 
vice-president, to head the experi- 
mental and research division and 
to devote full time to its work, are 
announced by E. J. Kulas, president. 

The company has been active in 
development work in recent years 
with resulting advances and im- 
provements in its various products, 
including four-wheel brakes, auto- 
mobile frames and axle housings. 
Under Vice-President Kulas, who 
has been relieved of all other du- 
ties, this work will be intensified. 
At its Cleveland plant Midland has 
one of the most modern industrial 


research laboratories in the country. | 


OHIO EMPLOYMENT 5° 

UP IN DECEMBER, BELOW ’31 

Columbus, O., Jan. 20 (UTPS).— 
Employment in the automobile and 
automotive parts industries in Ohio 
during 1931, was 17 per cent. below 
the levels of that of the preceding 
year, according to a recent tabula- 
tion of the Bureau of Business Re- 
search of Ohio State University. 

December employment increased 5 
per cent. from November, as com- 
pared with the average November- 
to-December increase of 3 per cent. 
Employment in December was 21 per 
cent. less than in December, 1930. 
Of the 46 concerns reporting, 20 
registered employment increases 
over November, 24 reported declines 
and 2 showed no appreciable change. 


DE SOTO OPENS WAREHOUSE 
FOR LOS ANGELES ZONE 
Los Angeles, Jan. 20.—A new Los 
Angeles warehouse has been an- 


|; nounced by John R. Berry, district 


manager for the De Soto Motor Cor- 
poration. The warehouse, to be used 
for the distribution of automobiles 
to dealers, will be at 4950 Long 
Beach Boulevard, and will be in 
charge of Mr. Berry. Approval of 
the new warehouse was given Mr. 
Berry on his recent visit to the fac- 
tory. 


MEXICO CITY MOTOR 
TRADE IS IMPROVING 
Washington, Jan, 20.—A slight im- 
provement in automotive trade 
manifested itself last week in Mex- 
ico City, according to a cable re- 


ceived in the Department of Com- 
merce from Trade Commissioner R. 
G,. Glover, 
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FAKE it for what it is worth, but since my return from 
New York and the show, one of my pipe lines has 
whispered that the new Ford will be a four-cylinder, to be 
called Model B, and that the chassis will permit of the 
installation of an eight, which will come out later. This 
would seem to bear out the report we had several months ago 
that the four and eight combination is the ace the sage of 
Dearborn has up his sleeve. Oldsmobile, with its six and 
eight, has beaten Ford to it with this idea. 

And from the same pipe line comes the report that there 
is an experimental job running around our streets that looks 
so much like an Oldsmobile that you think it is, but which is 
powered by a Ford eight engine. 

“ * * 

STAY-AT-HOMES have been skeptical about the stories 
of the success of the New York show and are asking those 
of us who were at Grand Central Palace if they can believe 
the optimistic reports in the daily newspapers. Our reply 
has been that not only were attendance records 35 per cent. 
greater than last, year, but that sales also were better. Of 
prime importance is the fact that the good old prospect list, 
that backlog of the dealer, is at least a third bigger than fol- 
lowing the 1931 show. If Chicago gives us the same story, 
then we will believe that we will be close enough to the lamp- 
post to read the names of the streets around the corner of 
which prosperity is supposed to be awaiting us. Knowing 
Chicago as we do, we ’ave our ’opes. 

ok os A 


IF YOU ARE IN THE MARKET for a Hudson or an 
Essex (we are referring to Detroit readers, of course) drop 
in at Tom Walker’s in Highland Park, where you will find 
Joe Vance, former advertising manager of Hudson. Know- 
ing first hand the stuff that is built into the Hudson and 
Essex, Joe feels he will do well selling for Tom Walker. 

* * . 

“TWENTY-FIVE CANDLES, PLEASE,” is the way 
George Schell takes to remind us that, with the February 
issue, Motor West of Los Angeles will celebrate its silver 
anniversary as the mouthpiece of the industry on the West 
Coast. Which leads us to write a few lines about an old pal 
who made good in far-off California. Besides that, we have 
known Motor West since its inception, and, furthermore, 
there is Ed Spooner, Schell’s partner, who looks after the 
paper’s interests in the East. 

Fred Pabst started Motor West, and, in turn, Fred J. 
Wagner, famous race starter, got’hold of it. But it remained 
for George Schell, at one time editor of the Automobile, now 
Automotive Industries, and, later, of Motor Field of Denver, 
to take over Motor West and make it the success it is now. 

* . a 

REFERENCE TO SCHELL’S CANDLE HUNGER 
makes timely reference to the advertisement of Delco-Remy 
in the current issue of the Supercharger, official organ of 
the Detroit Section, S. A. E. It shows an ancient motor 
vehicle, one of the kind that buttoned up the back, and the 
copy reads: “Remember Way Back When? A box of matches 
was ‘standard equipment.’”” And then: “Today, Delco-Remy 
generators furnish electric current for all lighting needs.” 

* + aS 

FANCY BANKERS COMPLAINING about there being 
to much actual money in circulation! Yet one of the 
column’s readers tells me that since the new models came 
out hundreds of men are appearing in the automobile pro- 
duction centers hereabouts to drive home new cars. Instead 
of the conventional certified check or the draft, they pay out 
wads of bills of almost every denomination. 

These bills all have the earmarks of having been pressed 
flat under mattresses, or have been rolled up and kept in 
sugar bowls, or inside the clock, Bank clerks, they say, are 
kicking because they can’t use the adding machines—they 
must count the money, thus making extra work. Your 
humble servant wouldn’t object to getting a lot of these bills. 
They are easier to realize on than some of the checks we 
hear about. 

















Monthly Sales Contests 


on" 


Camden, N. J. Seale Also 
Finds Personal Contacts 
By Salesmen Increase 


Service in Shop; Direct 
Mail Big Factor in Shop 
Expansion 


Monthly sales contests in 
the winter, combined with 
personal contact work by 
new car salesmen for service 
work, enabled the James Mo- 
tor Company, Chrysler-Ply- 
mouth dealership of Paterson, 
N. J., to make an excellent 
showing last year. 

Another factor that has made for 
success in the James Company shep 
has been the personal contact of 
David Demarest, Jr., manager of the 
concern. By dividing his time be- 
tween the sales floor and shop he 
has been able to make new car sales 
while discussing service work with 
car owners, 

Special service jobs, in the opinion 
of Manager Demarest, have not only 
brought car owners into the shop 
for the advertised special, but have 
resulted in making steady customers 
and new car buyers. 

A big feature in new car sales 
with this concern, William James, 
president, says, has been the old 
customer follow-up plan inaugurat- 
ed some months ago. With a list of 
12,000 Chrysler owners in its terri- 
tory this concern has its salesmen 
contact them every thirty days. On 
a daily work sheet that comes to 
the salesmen automatically are the 
names of these prospects. In ad- 
dition they get the names of their 
new car buyers to be called upon 
within forty-eight hours and every 
fiftcen days thereafter. 

To keep the salesmen interested 
in their prospect lists the firm has 
made it a point to pay them com- 
missions on all sales, regardless of 
whether they bring the prospect in 
or he comes to the showroom alone, 
providing the salesman has made 
the required contacts. 

Discussing the effect of direct 
mail advertising, Mr. Demarest says 
that the following letter was the 
most successful in recent months: 

No doubt you have heard that 
“Old Man Depression” is here, but 
that is not so in our Service De- 
partment. We have added skilled 
mechanics under the supervision of 


our capable foreman, and with the | 


increased volume of business we 
have reduced all labor charges 25 
per cent. 

We are the only “Authorized 
Chrysler Service Station” in this 
territory carrying all standard parts, 
so if in need of service of any kind 
let us show you in what manner 
Chrysler mechanics can 
your car to your entire satisfaction. 


| 
| 





service | 


Service Sale expires January 31, | 


1932. Take advantage of this spe- 
cial and save money. 

What is more important than a 
good, general tightening up all over 
the chassis of your car—right now 
in the middle of winter? It is a 
dose of tonic to every part and a 
heap of comfort to you in the 
knowledge that every nut and bolt 
is tightened. 

Equal this for only $3.95. Tighten 
and check the following: Body bolts, 
spring clips, shackles, rebound clips, 
motor bolts, all steering knuckle 
arm nuts, steering gear housing on 
frame dash brackets, floor boards, 
dash bolts, universal joints bolts, 
transmission bolts, differential 
cover bolts and carrier, battery box, 
all fender bolts, running boards, 
front and rear bumpers, tire carrier, 
gas tank, headlamp tie rod, license 
plates, head lamps, tail lamp brack- 
et, hood sills, front splash pan, 
motor pan, rear axle nuts, radiator 
studs, 

Price above good for January. Do 
it now. Don’t wait. 

Trusting we may have the oppor- 
tunity of proving our assertions, 
we are 

Yours very truly, 

JAMES MOTOR CoO., 
D. Demarest, Jr., Manager. 

While specials are advertised 
every month by direct mail, the con- 
cern uses the radio, newspapers and 
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33rd A Broadway 


Everyone wants to see 


open from 9:30 to 5:30 





New Graham 
Blue Streak Eight 


one of the sensations of the Auto Show 


ON DISPLAY 
STARTING TODAY 
AT GIMBELS 


equipped with the 


Philco 
Transitone Radio 


Everyone’s talking about the new Graham. 


convenient store for the most people to reach is 
Gimbels, it will be on display here all this month. 
Drop in during your lunch hour. 
your way to Pennsylvania Station. 
minutes off when you go shopping. Gimbels is 


sational new car, equipped with the Philco 
Transitone Radio, at your leisure. 


GIMBELS—Sizth Fleer 


. 
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Spur to Busin 





Department Store Ad 





BELS 


PEnnsylvenia 65100 


















it. And since the most 








Stop off on 
Take a few 








so you can see this sen- 








HERE is how Gimbels, New York department store, advertises an 


automobile accessory. 


The store displayed a new Graham eight 
equipped with the Philco radio 





Finds Radio Advertising Aid 
In Boosting Used Car Sale 


By ARTHUR G,. PATTERSON 


A used automobile sale that was 
an outstanding event and that cre- 
ated a great deal of interest not only 


in Dulut®, Minn., but wherever the 
voice of WEBC, Duluth’s commer- 
cial broadcasting station, is heard, 
was conducted in December by the 
Bolton-Swanby Company, Chevrolet 
dealer in downtown Duluth, at 601 
East Superior St. 

This sale, which was conducted for 
nine days, from December 11 to 
December 19, was named “The Used 
Car Bargain Event of the Year and 
Guaranteed Used Car Sale.” This 


its window space for new and used 
car advertising. 

Sales contests are popular with 
the James Company salesmen. In 
the most recent contest, a suit of 
clothes was awarded top man, shoes 
for the second high and a hat to 
the third, in addition to cash prizes 
and regular commission, Points 
were determined as follows: Three 
points on an open used car, two 
points on a closed used car and one 
point on a new car. 

President James says that every 
indication is that 1932 will be a 
better year in his territory, based on 
inquiries and appointments for 
demonstrations, 

With a total business of approxi- 
mately $350,000 in 1931, the con- 
cern’s used car inventory at the be- 
ginning of this year is sixteen units, 
valued at $4,000. 

“We anticipate a big increase in 
our business in 1932,” President 
James said, “not only in new car 
sales and dollar volume, but in our 
used car department and in our 
shop. We are going into the Pater- 
son automobile show this year, and 
will start the 1932 ball rolling at 
that time,” 


;sale was advertised as the greatest 
| value-giving event in the Northwest. 

The slogan of this highly success- 
ful automobile dealer of Duluth, 
“Buy With Confidence,” was promi- 
nently mentioned at all times dur- 
ing the sale. 

During this sale this company 
tried to have the public realize the 
importance of this value-giving 
event by this slogan, “Nine Valu- 
able Days!” 

Four advertising methods were 
used during the sale, as follows: 

1. Radio announcements. 

2. Classified newspaper advertis- 
ing. 

3. Display newspaper advertising. 

4. Direct mailing of handbills to 
prospects. 

The sale included a large selec- 
tion of passenger automobiles and 
trucks, priced from $50 and up, and 
was conducted at the three loca- 
tions operated by the Bolton-Swan- 
by Company. 

During the sale many of the au- 
tomobiles included an O. K. tag, 
and all of them included the three- 
day driving guarantee, an original 
and exclusive feature of the Bolton- 
Swanby Company, which makes it 
possible for the buyer to return the 
automobile or truck after three days 
of driving in case it does not prove 
satisfactory to the buyer at the end 
of that time. 

Every automobile bought during 
the sale included absolutely free of 
charge a dealer's service agreement 
valued at $8. 

NEW CONCERN FORMED 

Newark, N. J., Jan. 20.—Automo- 
tive Lubricants, Inc., to deal in pe- 
troleum products, has been formed 
here by George A. Morgan, Joseph 
H. McCabe, Frances M. Morgan and 
Edith McCabe, Maplewood, 








Classified Display Ads Most 


ess 





Popular in Birminghan, Ala. 


Birmingham, Ala., Jan. 20 (UTPS). 
—Used car departments of Birm- 
ingham automobile concerns are in- 
clined to use classified display ad- 
vertising space in the Birmingham 
papers, rather than ordinary dis- 
play, a survey reveals, Only once 
concern was found that used com- 
mercial display advertising, and 
this concern used it only spasmodi- 
cally. 

This situation has existed for 
many months and used car sales 
managers are of the opinion that 
this type of advertising is just as 
productive, if not moress, than ordi- 
nary display advertising scattered 
throughout the newspapers. 

The three largest newspapers of 
Birmingham give classified display 
advertising of automobile concerns 
choice locations right at the begin- 
ning of the classified sections. The 
business houses have responded to 
this location with seveeral columns 
of advertising each week. 

Among the heavy users of classi- 
fied display are: Jefferson Motors, 
Edwards Chevrolet Company, Wood 
Chevrolet Company, J. F. Oats, 
Adamson Motor Company, Scouten 
Motors, Inc.; Brownell Auto Com- 
pany and others. 

One truck concern, the General 
Motors Truck Company, uses this 
type of advertising to dispose of 
commercial used trucks. 

“We get very good results from 
this type of advertising and are 
satisfied,” said O. G. Wilson, man- 
ager of the used truck department. 
This type of display advertising is 


NOYES-BUICK FINDS 
1931 BUSINESS 63% 





OVER PREVIOUS YEAR| 


Boston, Mass., Jan. 20.—Business 
of the Noyes-Buick Company of 
this city increased 63 per cent. last 
year over 1930. according to C. S. 
Henshaw, general sales manager. 
Registrations of new Buick cars in 
Boston up to December 1 totaled 
41.3 per cent. of all makes of cars 
at prices between $1,000 and $2,000, 
he says. 

In December new and used car 
deliveries to customers totaled 269 
units from the Boston store, while 
total sales, including unfilled or- 
ders on hand booked for spring de- 
livery, showed a 59 per cent. in- 
crease for the montn over Decem- 
ber, 1930. Application has been 
made to the factory for a quota of 
new Buicks for 1932 reaching new 
high levels, while application has 
been made for 100 per cent. in- 
crease of space at the Boston Auto- 
mobile Show. 

“The page in Noyes-Buick's dic- 
tionary containing the word ‘de- 
pression’ was torn out months ago,” 
Henshaw says. 


LA MERE TO HANDLE 
PONTIAC IN MINNEAPOLIS 
Minneapolis, Minn., Jan. 20.—W. 
J. Bryan, Minneapolis zone mana- 
ger for the Oakland Motor Car Com- 


pany, has announced the appoint- | 


ment of La Mere Auto Service, 509- 
513 1st Avenue Northeast, as dealer 
for the new line of six and eight 
models, 

La Mere announced that the com- 
pany will continue as distributor 
for Durant. 

W. N. Brunkhorst has been named 
sales manager of the service com- 
pany. 


HUDSON-ESSEX DEALER 

Minneapolis, Minn., Jan. 20.— 
O’Donnell-Malcolmson Motor Com- 
pany, distributor for Hudson and 
Essex automobiles, has announced 
the appointment of the newly or- 
ganized Schoenmann Motor Com- 
pany, 16th and Hennepin Avenue, 
as dealer for Hudson and Essex. Mr. 
Schoenmann has had sixteen years 
experience as an executive with the 
Kremer Motor Company, Oakland 
and Pontiac dealer. R. G. Blick and 
R. L. Whitcomb will be associated 
with Mr, Schoenmann, 


considerably cheaper than ordinary 
display, and that is one of the rea- 
sons why it is so popular with mer- 
chants. 

“It is cheaper, and at the same 
time it is suitable for use with well- 
written advertisements. For in- 
stance, one can write a peppy ad- 
vertisement and use it here just as 
well as in other parts of the paper,” 
said P. G. Baker, used car sales 
manager for Jefferson Motors, Nasly 
distributor here. 

Speaking of well-written advere 
tisements, one concern, the Dren- 
nen Motor Company, several months 
ago started a series of advertisments 
with cuts showing pictures.of sales- 
men and managers. Each day 
would be published a picture of one 
of the members of the personnel 
with a short biography. These ad- 
vertisements not only produced good 
results, but, according to Frank 
Pape, helped to build up good will 
and inspiration among the salesmen. 
The result was that salesmen worked 
all the harder, for they felt that 
their work was being appreciated. 
A little publicity will work wonders 
with salesmen, Frank Pape said. 


Wilson Harris, used car sales 
manager of Edwards Chevrolet 
Company, uses classified display 


regularly and gets results because it 
attracts attention of readers im- 
mediately. 

“We use it most on Sundays, when 
the classified pages are larger and 
we need something to attract at- 
tention before the other advertise- 
ments are read,” he said. 


<r 


| CHICAGO CADILLAC 
| DEALERS MEET WITH 
FACTORY EXECUTIVES 


Chicago, Jan. 20.—Headed by J.C. 
Chick, general sales manager, a 
group of Cadillac officials conducted 
a business session here Monday for 
dealers and salesmen in the Chi- 


cago area. In addition to Mr. Chick, 
those from the factory included D. 
E. Ahrens, assistant general sales 
manager; N. Dreystadt, general 
parts and service manager; H. J. 
Cupper, sales promotion manager, 
and T. F. Campbell, advertising 
manager. 

In line with Cadillac's sales policy 
for this year, the factory officials 
are visiting key cities of the coun- 
try for a series of meetings, a fea- 
ture of which is an exhibition of 
sound moving pictures taken at the 
plants in Detroit and showing the 
salient points of the new Cadillae 
and La Salle models. 

R. G. Tiffany, Chicago branch 
manager, was host to the dealers 
and their salesmen at the meeting 
here. 











CHICAGO CHEVROLET 

DEALER HAS SUPER-SERVICE 

Chicago, Jan, 20.—The Mid-City 
Chevrolet Company, recently ap- 
pointed a dealer here for the 
Chevrolet line, has just opened a 
super-service station at 1147 West 
Jackson Boulevard. Occupying 2,500 
square feet of floor space, the new 
| Station is modernly and completely 
equipped. It operates day and night 
service. Morton B. Weiss is presi- 
dent of the company. 


NEW PLYMOUTH DEALER 


Rochester, N. Y., Jan. 20.—E. J, 
Horton, Inc., distributor of Dodge 
and Plymouth, has announced tha 
appointment of the firm of Miller & 
Cleary, 363 Hudson Ave., and the 
Wiltsie-De Young Motors, Inc., 210 


Franklin St., as dealers in the 
Rochester district for Ylymouth 
cars. 


CLYBORNE PROMOTED 
St. Paul, Minn., Jan. 20.—Robert 
A. Clyborne, well known St. Paul 
automobile executive, has been ap- 
pointed manager of used car sales 
of the Northwest Cadillac-La Salle 
Corporation, 5th, 7th and Exchange 
Streets, St. Paul, succeeding Hugh 
Fenton, who was recently appointed 

general manager of the firm. 
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Destroying Values 


OL. LEONARD P. AYRES, the Cleveland financial seer, 

usually has something worth while to say when he issues 
a statement. That the present depression has, in some of 
its aspects, fooled Col. Ayres, is no reflection on his per- 
spicacity as a financial prognosticator. The cyclone which 
burst in 1929 fooled every one. No human being realized 
how deeply the roots of the trouble had gone and no one 
dreamed that the ensuing depression was to be of such 
duration. 

In a recent statement Col. Ayres said something that 
deserves wide comment. “In this depression,” he said, “the 
processes of deflation have run so far and so fast and they 
are continuing with such vigor that there is danger of need- 
less destruction of sound values.” 

As a matter of fact, sound values have already been 
destroyed, as far as many people are concerned. Particularly 
is this so in the market for industrial securities. Look at the 
stock quotation table in your morning paper. You can pick 
out two dozen companies whose stock is priced at a ridicu- 
lously low level in relation to its potential earning power. 
Stocks that normally sell above 100 may be bought today for 
thirty to forty dollars a share. In the long drop from normal 
prices sound values have been destroyed for a lot of people 
who had faith in American industry. 

We have reached a place now where further shrinkage 
will destroy the good will of well and conservatively run 
industrial units. We have passed the point where lowered 
prices should have brought Americans into the market to 
buy. A little faith in America now will lay the foundation 
of many a comfortable fortune. 


Mich 








On Knowing Your Trade 


SOME MONTHS AGO we had the pleasure of driving 
through a farming district with a dealer. It happens that 
the gentleman in question was not an automobile dealer; his 
line was farm implements, and he handled the product of 
a well known manufacturer who supplies farmers with 
almost every type of machinery that they use. 

As we passed a prosperous looking place the dealer 
remarked: “That’s Sam Overbrook’s farm. He’s got to buy 
two disc harrows this fall. Those he has now have been 
pasted together until they won’t stand any more. He’s got 
to have a new cutter; the blades on his old one are gone and 
the gears are completely shot. He’s got a thresher that isn’t 
so good, and he could save money by getting a new one, but 
I’m afraid he won’t be able to buy one this year. He is still 
paying on notes that he should have cleared up in 1930. He 
hasn’t paid his interest that was due October 15, but he has 
the money for that.” 

Every farm that we passed he had the same sort of story 
to tell about. He knew to the last tooth of the last harrow 
in each case exactly what condition the machinery equipment 


was in and whether the farmer would be able to replace it. 

It was a lesson in knowing one’s trade and potential 
sales volume that we never shall forget. 

We wonder how many automobile dealers have any 
comparable knowledge of their local fields. Obviously the 
automotive merchant cannot have quite as minute a grip of 
his field as the implement man, because the field is many 
times larger; but a thorough grasp of individual possibilities 
pays the dealer in any division of industry. 

We in the automotive field might take at least part of a 
lesson from the implement field. 
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Pasadena Dealers All Set 
For Increased Car Buying 


By F. E. STEWART 
Secretary Pasadena Automobile 
Dealers’ Association 

In reply to your questionnaire, I 
will endeavor to answer each of your 
questions numerically: 

1. The dealers of this association 
are in good shape to take advantage 
of any increase in buying power. 
There has been some mortality 
among the dealers in this city, but 
all of the members of this associa- 
tion are in good condition. 

2. New car stocks are in good con- 
dition; used car stocks are in fair 
condition. 


A. T. A. OF ST. PAUL 
ELECTS NEW OFFICERS 


St. Paul, Minn., Jan. 20.—Sidney 
H. Schultz, operator of the Sidney 
Schultz Garage, 204 North Smith 
Ave., has been elected 1932 presi- 
dent of the Automotive Trades As- 
sociation of St. Paui. He succeeds 
J. A. Nichols. 

Other officers elected are: L. J. 
Barrett of the Barrett Battery Cam- 
pany, first vice-president; Paul Heck 
of Mitsch & Heck Company, second 
vice-president; George O’Connor of 
the O’Connor Repair Shop, treas- 
urer. William Simard of the St. 
Francis Garage has been named 
sergeant-at-arms. Directors named 


| COMING EVENTS | 
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JANUARY 
16-23—Newark, N. J. Newark Automobile 
Dealers’ Association’s annual show 
16-23—Buffalo. N. Y. Annual automobile 
show of Buffalo Automotive Trade 


Association, Inc., 174th Regiment 
Armory 

17-23—Cincinnati,. Automobile show of Cin- 
cinnati Automobile Dealers’ Asso- 
ciation 

16-23—Milwaukee. Annual Automobile 
Show, Milwaukee Automotive 


Trades, Inc 
16-23—Omaha, Neb. 
Auto Traders Association 
18-23—Philadelphia, Pa. Philadelphia Auto 
Trade Association, show. 
18-23—Portland, Me. Annuai Automobile 
oO 


Show. 
18-23—Brooklyn, N. ¥. Brooklyn Motor 
Vehicle Dealers’ Association, show. 
18-23—Louisville, Ky. Louisville Automo- 
bile Dealers’ Association, show 
Garland Lea, manager. 
18-23—Rochester, N. Y. nnua! Automo- 
bile Show, Rochester Automobile 
Dealers Association, Inc. 
18-23—Windsor, Canada. Show. 
21-24—Dubuque, Ia. First Annual Auto- 
mobile Show, Dubuque Automobile 
Dealers’ Association. 
23-28—Columbus, O. Annual) 
Show, Columbus Automobile 
ers Company. Auditorium. 
22-30—New Vork. Nationa! Motor Boat 
Show, Grand Central Palace. 
23-30—Detroit Mich. Annual show Con- 
vention Hall 
23-30—Montreal, Canada. Show. 
23-30-—Baltimore. Annua: Automobile Show. 
23-30—Boston, Mass. Show. 
23-30—Jersey City, N. J. Show. 
23-30—Minneapolis. Annua! Automobile 
Show of Minneapolis Automobile 
Trade Assoication 
23-30—Hartford, Conn. Show. 
25-30—Nashville, Tenn. Show. 
24-30—Pittsburgh. Annua! automobile show 
of Pittsburgh Automobile Dealers’ 
Association, Motor Square Garden 
25-29—Detroit, Mich. Society of Automo- 
tive Engineers, annua) meeting 
Bok Cadillac Hotel. 
25-30—Paterson, N. J. Annual Automobile 
Show, Paterson Auto Trade Asso- 
ciation. Armory. 
26-30—York, Pa. Show. 
30-Feb. 6—Washington, D. C. Washington 
Automotive Trade Association, show. 
30-Feb. 6—Clevelana. Annuai Automobile 
Show of the Cleveland Automobile 
Manufacturers and Dealers Associa- 
tion, Public Auditorium. 
30-Feb. 6—Chicago, Il Nationa) 
bile Chamber of Commerce. 
Automobile Show 
30-Feb. 6—Chicago, Ul. Automobile Salon 
Hote! Drake. 
30-Feb. 6—Chicago. 


Annua! show, Omaha 


Automobile 
Deal- 


Automo- 
Nationa) 


National Automobile 


Dealers Association. Meeting. 
FEBRUARY 
1- 6—Grand Rapids, Mich. Show. 


4- 6—Springtield, ni. Annual Automobile 
Show, Springfield Automobile Dea)- 
ers Association, State Arsenal. 

6-13—St. Paul. Armua! Automobile Show 
St. Pau! Automobile Dealers Inc. 

7-13—8t. Louis. Annual] Automobile Show. 
St. Louis Automobile Dealers Asso- 
ciation. New Mart Building 

8-13—Ottawa, Canada. Show. 

10-13—Trenton, N. J. Annual Automobile 
Show, Trenton Automobile Tra‘*e 
Association 

13-19—Indianapolis, Ind. Indianapolis Au- 
tomobile Trade Association Show 
Ear] G. Henry, Mgr. 

13-20—Kansas City, Mo. Annua! Auto- 
mobile Show. Kansas City Motor 
Car Dealers’ Association. American 
Royal Building. 

13-20—Los Angeies, Cal. Automobile Salon 
Hote) Biltmore. 

17-21—Peoria, Ul. Automobile Show. 

22-27—Des Moimes, Ia. Show. 

22-March 5—San Francisco, Cal. 
bile Salon Palace Hotel 
29-March 5—Seattle, Wash. Show. 


MARCH 


5—Gary, Ind. Automotive Trade Asso- 
clation, annual show. A. H. 
Travers, chairman. 


Autcmo 





3. On the financial side, those 
dealers having closed territory and 
guaranteed contracts have weath- 
ered the depression very well, which 
cannot be said of dealers operating 
in open territory and open con- 
tracts. 

4. Banks are much more willing 
to lend financial assistance to deal- 
ers having closed territory and 
closed contracts. 

5. General business conditions in 
this territory would have to be 
classed as poor. 

6. We see no positive signs of re- 
vival. 





Motor Company, J. A. Nichols of 
the J. A. Nichols Garage, R. S. 
Mayer of the Mayer Battery Com- 
pany, W. G. Florin of the Gener- 
ator Specialty Company, C. J. Grove 
of the C. J. Grove Company, James 
Belina of the St. Paul Auto Radia- 
tor Company, and C. J. Penning 
was chosen executive secretary. 


ANSONIA SHOW PLANNED 

Ansonia, Conn., Jan. 20.—The An- 
sonia Rerby, Shelton & Seymour 
Automobile Dealers’ Association is 
making tentative plans for the an- 
nual show to be held at the state 
Armory, probaly early in February. 





| will be honored Monday. 


include O. R. Munger of the ret 
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21 DEALERS TO EXHIBIT 
NEW MODELS SATURDAY 
AT JERSEY CITY SHOW 


Jersey City, N. J., Jan. 20.— 
Twenty-one dealers have secured 
space for the Jersey City Automobile 
Show, which opens Saturday at the 
Hollywood Salon. 

Opening night will be known as 
“Public Officials Night.” Sunday 
afternoon a reception will be held 
for women and Gov, A. Harry Moore 
The show 
will end Saturday, January 30. 

The firms are: Belle Meade Sales 
Corporation, Jersey City, Ford; Ben- 
net Auto Sales Company, Bayonne, 
Ford; Everett W. Cox Company, 
Jersey City, Dodge Brothers and 
Plymouth; DeSoto Motor Company, 
New York city, De Soto; Franklin 
Company of Hudson county, Jersey 
City, Franklin. 

Holsey Auto Sales Company, 
Jersey City, Chevrolet; E. Homan 
Company, Jersey City, Willys; Hud- 
son County Buick Company, Jersey 
City, Buick; Ira C. Jones Company, 
Jersey City; Studebaker and Rockne; 
Kassel Cadillac Company, Union 
City, Cadillac and LaSalle; Kramer 
Motor Sales Company, Bayonne, 
Chrysler, Imperial and Plymouth; 
Lanning Motor Company, Jersey 
City, Chevrolet. 

Morris Motor Car Company, Jer- 
sey City, Marmon; Nash McNaugh- 
ton Motor Company, Jersey City, 
Nash; Pierce-Arrow Sales Company, 
Jersey City, Pierce-Arrow; Rodwin 
Motor Sales, Inc., Jersey City, Hup- 





As Our Readers See It 


mobile; Freyder’s Sales and Service, 
Bayonne Oldsmobile; Royal Motor, 
Inc., Jersey City, Graham; U. S. 
Motor Sales, Union City, Hudson and 
Essex cars, and Massoline Motors 
Company, Jersey City, Pontiac. 








OPINIONS expressed in this column are those of readers of Automotive 

_ Daily News and do not necessarily represent the views of its editors 
or owners. Readers are cordially invited to use this space to discuss any 
problems of interest to the automotive industry as a whole. 





Says Insurance Companies 
Have Eliminated 10% Credit 


qgesnecesemees 


Editor, Automotive Daily News: 

I noticed in your paper of Janu- 
ary 19 an article stating that the 
National Bureau of Casualty and 


Surety Underwriters announced in- 
creased rates for public liability and 
property damage insurance for 
automobiles. You also stated that 
they had formerly allowed a dis- 
count of 10 per cent. to those who 
had owned and operated a car for 
not less than two years, and had 
not been involved in an accident; 
also, that under the new plan, per- 
sons involved in an accident for the 
same period, where the cost of such 
accident exceeded $50, etc., would be 


WALSH GENERAL MANAGER 
OF CHICAGO FRANKLIN 


Chicago, Jan, 20.—The appoint- 
ment of Arthur L. Walsh as general 
manager 
Company is just announced. 
new capacity Mr, Walsh will have | 
supervision over new and used car | 
sales, as well as the personnel of all | 
departments. He was notified of his , 
appointment by John E, Williams, | 
vice-president of the Franklin Au-| 
tomobile Company, the choice being | 
due to the record he has made for 
years in the Franklin selling or- 
ganization. 


ULLERY NAMED USED CAR 
MANAGER FOR DASHIELL | 


Chicago, Jan. 20—J. C. Ullery, 


| 


prominent for years along automo- |' 


bile row here and more recently 
active in the trade in Milwaukee, 
has been appointed used car man- 


ager of the Dashiell Motor Com- |! 


pany, Dodge distributor in this ter- 
ritory, it is amnounced by M. J. 
Lanahan, general manager. Mr. 
Ullery was formerly in charge of 
used car sales for the Hudson dis- 
tributor in this area. 





NEW WILLYS DEALER 
Dubuque, Ia., Jan. 20.—The Schrup 
Motor Car Company, 13th and Iowa 
Streets, has taken over the dealer- 
ship for the Willys-Overland, Inc., 
line of motor cars and trucks for this 
city and adjacent territory. 


| SELOVER NAMED 





of the Franklin-TIllinois | 
In his | 


charged increased premiums of 10, 
25 or 50 per cent. 

I thought it might interest you to 
know that the 10 per cent. credit 
arrangement which existed last year 
on account of no accidents has been 
eliminated, and the proposed sug- 
gestion of charging increased pre- 
miums where a man had an acci- 
dent has also been eliminated. In 
other words, the flat rate quoted 
today by all companies is the rate 
without any additional charges or 
reductions. You might be interested 
in having this information, in order 
to correct your article. 

L. T. HOLLISTER, 
New York city. 


MANAGER 
OF SYRACUSE STUDEBAKER 
Syracuse, N. Y., Jan. 20—The J. 
F. O’Connor Sales Company, Inc., 
Studebaker, Pierce-Arrow and Mar- 
mon distributor in the central New 
York area, has appointed F. Edward 
Selover as general manager of the 
Studebaker division. 


aD 










The “feel” of Man- 


; Rotes  hattan is here, as 
SINGLE well as luxury of 
$3 oppointment. 700 

rooms with tub and 
DOUBLE 


shower bath, cir- 
culating ice water. 


2 
vel PARRAMOUN 


46th STREET WEST OF BROADWAY, NEW YORK 
CHARLES L. ORNSTEIN, MANAGER 
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Studebaker Master Salesmen’s Club 
the individual salesman must have 
sold a minimum of twenty new 
Studebaker passenger cars or trucks 
from the date of his registration in 
the club up to September 30. He 
must also complete the retail sales 
course which the Studebaker Corpo- 
ration offers to each retail sales- 
man, 

“We do not believe in forecast- 
ing the amount of business that 
will be done this year,” said Mr. 
Faulkner, in -announcing the new 
plan, “as we believe that it is a 
fatalistic attitude for sales de- 
partment to take. However, if the 
Statisticians are rightin their proph- 
ecies that 2,500,000 cars will be sold 
in the domestic market this year, 
sales departments that are on their 
toes and the factories that give to 
the retail salesmen the understand- 
ing and support to which he is en- 
titled will have no difficulty in at- 
taining productions and sales that 
will not only be satisfactory from 
the factory angle, but will also prove 
profitable to the dealers and their 
salesmen.” 












f 
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NEW STUTZ DISTRIBUTOR - 
NAMED IN BOSTON, MASS. 


Boston, Mass., Jan. 20.— An- 
nouncement is made by the Stutz 
Motor Car Company that J. Roy 
Hiltz, Inc., has been appointed dis- 
tributor of Stutz cars in Boston and 


the New England territory, with 
headquarters at 1039-1041 Common- 
wealth Ave. Boston. Associated 
with Mr. Hiltz is Frederick Curran, 
for many years identified with va- 
rious major business enterprises. 








il Salesmen 


‘LOS ANGELES SHOW 
CROWDS 254 OVER ’3 


(Continued from Page 1) 





this year than last in this terri- 
| tory. 

Reeve Gartzmann, Pontiac dis- 
tributor, and chairman of the show 
committee, attributed the interest 
in the show and the sales recorded 
to the fact that the manufacturers 
have produced outstanding values 
of all time for 1932, The success 
of the exposition is a reliable barom- 
eter of improved business, condi- 





tions, Gartzmann declared, pc’ t- 
ing out that the prosperity of 
the automotive industry assures 


strengthening of business in all other 
major lines. 

Many dealers reported a re- 
markable increase in the number of 
drop-in prospects at their show-| 
rooms, and they look forward to 
closing many of these within the 
next few days, most of which they 
attribute to the automobile show, 
even though prospects were con- 
tacted on sales floors. 


N. J. LICENSED DRIVERS 
GAINED 106,000 IN 1931 
Trenton, N. J., Jan. 20.—Accord- 
ing to figures released by Commis- 
sioner of Motor Vehicles Harold G. 
Hoffman, licensed drivers in New 
Jersey increased by 106,000 last year. 
Nearly 26,000 applicants for drivers’ 
licenses were rejected. A total of 
131,961 persons took the examina- 
tions at the thirty-one examining 
points of the department in the 
state. 





abandoned shortly. 
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Studebaker Adopts Plan 
To Aid Reta 


Qa 


N. Y. SHOW SPURRED 
EQUIPMENT SALES, 
SAYS M.E.A. REPORT 


(Continued from Page 1) 


” 


“TI have never been at a show, 
said one exhibitor, “where so many 
dealers have asked us to call on 
them to give them the complete 
story on our equipment. We con- 
fidently expect to do fully as well 
at the Chicago show. We are start- 
ing the year way ahead of 1931.” 

Wholesalers representing the 
exhibiting manufacturers co-op- 
erated with them at the show in 
most instances by bringing dealers 
to the exbibit and by assigning their 
salesmen to assist in making con- 
tacts. One jobbing organization 
brought its complete sales staff to 
the show in a body for a sales 
meeting with a manufacturer whose 
lines it distributes. 


UNIVERSITY OF MICHIGAN 
TO STUDY MOTOR INDUSTRY 


New York, Jan. 20.—Special indus: 
try studies by graduate schools of 
business will be fostered by the So- 


cial Science Research Council. Four 
projects, each intended to continue 
for several years with annual bud- 
gets ranging from $25,000 to $75,000, 
have already received the council's 
approval. The automobile industry | 
will be studied at the University of 
Michigan. 
YOUNGSTOWN IN MARKET 
FOR TEN NEW BUSES 


Youngstown, Jan. 20.—Ten new 
buses for city bus lines will be pur- 
chased by the Youngstown Munici- 
pal Railway Company within the 
next few weeks, officials announce. 
One or more of the few remaining 
street car lines in the city are to be 
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Cumulative New Commercial Car Registration Statisti 


. Show Sa 








les Reports 


Indicate Revived Buying 





FRANKLIN BODY 
PLANT STARTED; 
TO EMPLOY 150 


(Continued from Page 1) 


it is stated. The Franklin company 
already has upholstery and paint de- 
partments, which for a number of 
years have taken care of this branch | 
of the work. Bodies in partly fin- 
ished condition have previously been 
purchased from outside sources and 
the final finishing and trimming 
done in Syracuse. 

First output of the new plant will 
be bodies for the new twelve-cylin- 
der model to be produced in the 
spring, of which a preannouncement | 
showing was made at the New York 
Automobile Show- 


DECEMBER TIRE PLANT 
PAY ROLLS UNCHANGED 
Columbus, O., Jan. 20 (UTPS).— 
According to the Bureau of Business 
Research of Ohio State University, 
employment in the tire and tube 
manufacturing industry in Ohio in 
1931 was 21 per cent. below the levels 
of the previous year. December em- 
ployment was practically the same 
as in November, which compares 
favorably with the usual seasonal 
decline of 1 per cent. December em- 
ployment was 11 per cent. below the 
levels of December, 1930. Of the 
nine concerns reporting, five showed 
decreases in December over Novem- 
ber employment, two reported in- 
creases and two showed no appre- 
ciable change. 
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the factory reports, with 103 sales 
which sets a record for that com- 
pany. 

Graham-Paige had _ twenty-six 
actual retail sales at Grand Central 
Palace, while at the close of the 
show there were 342 unfilled retail 
orders on hand in the New York 
area, The special exhibit on Madi- 
Son Avenue drew something like 
35,000 during the week, although no 
attempt was made to sell cars—the 
showing was educational. 

In the higher priced brackets 
Packard states that it sold more 
cars at Grand Central Palace and 
at the Roosevelt Hotel exhibit than 
at any other New York show since 
the company has been in existence. 
Actual retail sales are said to have 
totaled 127 cars, as against the 
previous best record of sixty-three. 

Lincoln reports that 172 orders 
were closed during the show period, 
which is 140 per cent. greater than 
in 1931. 


PONTIAC PATTERN CO. 
RE-ELECTS OFFICERS 
Pontiac, Jan. 20.—All officers of 
the Pontiac Pattern and Engineering 
Company, makers of special auto- 
mobile parts, were re-elected at the 
annual meeting of the board of 
directors, Albert E. Weber was re- 
named president; M. C. Rutzen, 
vice-president and secretary, and 
Charles E. Wilson, treasurer. 


TRUCK DEALER MOVES 
Bridgeport, Conn., Jan. 20.—The 
Autocar Sales and Service Company, 
truck dealersip, has moved its show- 
rooms and service department from 
673 Connecticut Ave., here, to 1223 
Post Road, Fairfield. 


oa, December, 1931 


Returns for today: Connecticut, Georgia, Idaho, Indiana, Missouri, New Hampshire, North Carolina and District of Columbia. 
Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising Service, Springfield, IIL, and New Jersey, which 
are furnished by the New Jersey Motor List Co., New Car Division., Trenton, N. J. Readers desiring county, city or town lists, or lists of owners in any given section, may obtain these 
by addressing any of these three companies. Some of this data has been published previously, but it is given here complete for the convenience of our subscribers. 
In this table, 20 states and the District of Columbia. 
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FIVE AUTOMOTIVE. 
LEADERS FIGHTING 
BAN ON TRAILERS 
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and braking systems are 
an axle job,” it is fur-| 

“The axle must be| 
withstand _ braking! 
brakes should be de- 
signed for the axle. For those rea- 
sons it impractical to equip | 
bralzeless axles now in service with | 
brakes and still expect the brakes| 
to function efficiently.” 

With the new type axle, either 
vacuum or compressed air can be 
used as the power to apply the 
brakes. A vacuum installation rap- 
idly gaining in favor is the B- K 
vacuum brake booster, this device 
utilizing the vacuum created by 
waste power from the engine’s in- 


brake job, 
essentially 
ther explained. 
designed to 
torque, and 
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AUBURN—8-cyl. 12 
8-100 Standard Models 
Business Coupe...845|5 Phaeton Sedan 1. 


005 
5 2-dr. Brougham 895|Speedster 095 


4 Pull Sedan.....945.7 Sedan (136 
Cus. Type Cabrie.995| W. B.)... 1,145 
AUBURN—S-cyl. 127 W. 
Custom 8-100 Dual Ratie Models 


Business Coupe.1,045)5 Phaeton Sedan 13 295 


5 2-dr. Brough..1,095'Speedster .. 295 
4 Full Sedan....1.145'7 Sedan (136 as 
Cus. Type Cabri.1.195 W. B.)......-.1,345 
AUBURN—12-cyl. 1533 W. B. 
12-160 Standard Models 
Business Coupe.1,345| Cus. Type Cabrio.1.495 
§2-dr. Brough..1,3955 Phaeton Sedan 1, 595 
4 Full Sedan....1,445'Speedster . 1,595 
AUBURN—12-cy). 133 W. B. 
Custom 12-160 Dual Ratio Models - 


Business Coupe.1,545| Cus. Type Cabrio 1 


§ 2-dr. Brough..1,5955 Phaeton Sedan 1. 795 
4 Full Sedan 1,645'Speedster 1.795 
AUSTIN—t-cyl. 75 W. B. 
Business Coupe. 320, Runabout 395 
4 Sedan 395|De Luxe Coupe 525 
Standard Coupe 395 2 Cabriolet 550 
BUICK—8"cyl. 114 W. B. 

Models 32-50 
2 Business Coupe 935\4 Con. Cp Rdst 1,080 
5 Sedan 995 5 Spec. Sedan.. 1,080 
4 Spec. Coupe 1,040'5 Con. Phaeton. 1,090 
§ Vic. Coupe 1,060'5 Spt. Phaeton. 1.155 
BUICK—8-cy!. 118 W. B. 

Mede!s 32-00 
2 Bus. Coupe.. 1,250.5 Sedan 1,310 
4 Spec. Coupe 1.290'5 Con. Phaeton. 1,310 
4Con. Cp. Rdst.1,310'5 Spt. Phaeton 1,390 
BUICK—s-cyl. 126 W. B. 
Models 32-80 
5 Vic. Trav. Cp.1,540'5 Sedan ‘ 1,570 
BUICK—8-cyl. 121 W. B. 
Models 32-90 
7 3pt. Phaeton. .1,675|5 Club Sedan 1,820 
4C’try Club Cp.1,740 5 Con. Phaeton. 1.830 
5 Vic. Coupe. 1,785'7 Sedan 1.9 i) 
4Con. Cp. Rdst.1,805'7 Limousine 2,055 
5 Sedan 1,805 
CADILLAC— —v -%. Series 355 B. 134 W. B. 
Fisher Bodies 
: Coupe ...2,795,2 Roadster . . 895 
§ Stan. Sedan ..2,895,2 Con. Coupe . 2,945 
CADILL AC—V-8, Series 355 B. 140 W. B. 
Fisher Bodies 
5 Coupe .. ...2,995'7 Sedan . 3,145 
5 Stan. Phaeton.2,995 5 Spt. Phaeton. 3,245 
5 Spec Sedan. .3,045'7 7 Imperi OE ccc nasmeee 
5 Town Sedan. .3,095 5 A. W. Phaeton 3 495 
) Spec. Phaeton .3,095 


CADILLAC—V-8. Series 355 B. 140 W. B. 
Flectwood Bodies. 

5 Sedan ...3,395 5 Town Cabriol..4,095 

5 Town Coupe. .3,395'7 Town Cabriol..4,245 

7 Sedan ...3,545'7 Lim. Brough...4,245 

7 Limousine . 3,745 

CADILLAC—V-12. Series 370 B. 134 W. B. 
Fisher Bodies 

2 Coupe .3,495'2 Roadster .....3,595 

5 Stan. Sevan ..3,595}2 Con. Coupe ...3,645 

CADILLAC—V-12. Series 370 B. 140 W. B. 
Fisher Bodies 

S Coupe ........3,695|7 Sedan ........ 3,845 

5 Stan. Phaeton.3,695 5 Spt. Phaeton .3,945 

5 Spec. Sedan .3,745|7 Imperial 3,995 


5 Town Sedan .3,745,5 A. W. Phaeton.4,195 
5 Spec. Phateon.3.795 
CADILLAC—V-12, Series 370 B. 
Fleetwood Bodies 
5 Sedan 4,09515 Town Cabriol..4,795 
5 Towne Coupe .4,095!7 Town Cabriol..4,945 


140 W. B. 


7 Sedan ........ 4,245.7 Lim. Brough...4,945 

7Limousine ...4,445 

CADILLAC—V-16. Series 452 B. 143 W. B 
Fisher Bodies 

2Coupe .......4,495|2 Roadster .....4,595 

5 Stan. Sedan..4,595!2 Con. Coupe ...4,645 

CADILLAC—V-16. Series 452 B. 149 W. B. 
Fisher Bodies 

5 Stan. Phateon.4,695'5 Spt. Phaeton. .4,945 


5 Spec. Pheaton.4,795'5 A. W. Phaeton.5,195 


CADILLAC—V-16, Series 452 B. 149 W. B. 
Fleetwood Bodies. 


5 Sedan ........5,095/5 Town Cabriol...5,795 
5 Town Coupe..5,095/7 Town Cabriol...5,945 
7Sedan ........5,245 7Lim. Brough...5,945 
7 Limousine ....5,445) 

CHEVROLET—6-cyl. 109 W. B. 
Roadster ....... 475! Sp. Coupe(5 win.) .575 
Sport Roadster...495|5 Coupe .. +o ee 595 
Phaeton .. 510/Cabriolet ....... 615 
Coupe (3 win.).. 535\Standard Sedan.. .635 
Coach ...........545)/Special Sedan.... .650 
Coupe (5 win.)...545iLan. Phaeton.....650 

CHRYSLER—6-cyl. 116 W. B. 
Roadster (R.S.)..885'Phaeton ......... 915 
2 Coupe R. S.)...885;2 Con. Coupe .93 
BO eS 895 
5Con. Cl-C 2 dr. sedan.......... 

CHRYSLER—8-cyl. 125 W. B. 

2 Coupe (R. 8.)1,435/2 Con. Soupe ..1,495 
me EE 454.0600 1,475'5 Con. Sedan 
5 Coupe 1,475 
CHE YSLER—8-cyl. 135 W. B., 
Imperis! models 
2 Couve (R. S.).1,925'5 Con. Sedan 
5 Sedan . 1,945 
CHRYSLER—S-cyl. 146 W. B. 
Imperial custom models 
Con. Roadster -7 Sedan ..... 
Con. Sedan ..1 Sed. Limousine 
Cl. C. Sedan -PRRCtON occcoces 
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take manifold and applying that 
power to the brakes with the min- 
imum of effort on the driver's part. 

“This booster can be installed on 
any brake system, and tests have 
shown it makes a practical installa- 
tion with tne new trailer axle and 
whatever type of brake is used,” 
states the announcement. “It is ex- 
tremely simple, consisting merely of 
an operating valve controlled by the 
brake pedal and a vacuum cylinder 





depresses his brake pedal, Until de- 
velopment of this relay valve the 
time problem was a serious factor 
because two or three seconds might 
be required for the air to pass 
through the air lines to the trailer 
brakes and the train might travel 
200 feet or more before the brakes 
took hold. 

“With the air brake installation 
on tractors and trailers, the brakes 
are applied by compressed air acting 
in 


in which a piston moves. Brake brake chambers, and are con- 
boosters on both tractors and trail-| trolled by a foot or lever-2perated 
ers can be operated by an external| valve. An air compressor is op-| 


erated by the crank shaft of the en- 
gine, or one of Its auxiliary shafts, 
and the air is stored in a reservoir. 
Pressure on the brake valve with 
the foot, or movement of a lever, 
directs the flow of air from the 
reservoir to a brake chamber on 
cach wheel where the air is con- 
verted into mechanical energy to 
apply the brakes. 

“Hydraulic brakes operate on the 
principle that pressure applied to a 
fluid is transmitted equally to all 


valve in the brake pedal line so 
that power braking can be obtained 
on all units in the tractor-trailer 
train by application of the tractor 
brake pedal. 

“In order to provide instantaneous 
and simultaneous braking power on 
all units of a trailer train, the brake 
booster is equipped with a relay 
valve. This reduces t> a minimum 
the amount of time elapsing be- 
tween the moment the brakes take 
hold and the moment the driver 
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surfaces, When the brake pedal is 
depressed it moves a piston in a 
master cylinder, displacing the brake 
fluid contained therein, and forces 
it through flexible tubing into 
cylinders at the wheels. Pistons in 
these cylinders are connected to the 
| brake shoe ends. Flexibility of this 
system likewise makes it ideal for 
use on the new trailer axle. 

“With the demand being con- 
stantly made for greater speed and 
bigger loads for motor freight trans- 
port units, the need for maximum 
safety has been pointedly empha- 
sized by passage of laws in various 
states. Recently the brakeless trailer, 
of which thousands are in service, 
has become the target of lawmakers, 
During the present year countless 
numbers of these vehicles will be 
relegated to the scrap heap unless 
they are equipped with efficient 
braking systems. P 
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PRICES OF PASSENGER CAR MODELS | 


> , 
— - eee. on “4. Series 343 B. 136 W. B. PEERLESS—8-cyl. 125 W. B. STUTZ—6-cyl. 127%% W. B. 
Brougham ..2.395'Phaeton Sedan. . 2.595 5 Town Sed 2 ee De Luxe Master L Series 
DE SOTO—6-cyl. *1753-32 0. A. oéoee an. : 645| 7 Imperial ...... 2,795 5 Sedan ....... 2,320'Club Sedan...... SSO SRG occcccen 1,620/2 Coupe ....... 1,620 
Standard Models - eae 5) 2? Coupe +++2,320/Cabriolet .......2, 430 5 Coupe ........1.620/Club Sedan.....1,620 
2 Buss. Roadster edan .. ‘ N—8-cyl. 136 W. B. PEERLESS—8-cy!. 138 W. B. TUTZ—8-cyl. 1 . B 
5 2-¢r. Sedan as soeeeen os Standard Models De jan eee ’ — SVli@ Standata ™ 
2 ss . 695 edan ‘ 
4 Coupe one i “735! ® $ Reodster » Saeels Coupe SA 3,200 5Sedan ....... 2,985|7 Sedan ........ 3,135 5 Coupe 2,695) 2 er 2,995 
_ ate + ody { ctoria ......3,200 5Club Sedan ..3,035|/7 Limousine ....3,335 5 Sedan .-2,995/Club Sedan .... 3,095 
DE SOTO—46-cyl. 15 3-32 O, A. Town Sedan |7 Sedan 3,30€ 
Custom Models (2 win.)..... 3,100/7 Limousine ..... 3'350 PIERCE ARROW—8-cyl. 137 W. B. STUTZ—8-cyl. 13414 W. B. 
4 Roadster ine eee. Dense --- 8645 SSedan ....... 3,200) . Model 54 SV-16 Custom 
5 Sedan . 835 on. Sedan 975 
oe . , Club Brougham .2.528|Club Sedan . -2,883 Cabriolet Coupe.3,345|/4 Speedster ? 
DE VAUX—6-cyl. 114 W. B. LINCOLN—12-cyl. 145 W. B. Bee . scenves 2,718|5 Tourer ....... 2,983 2 esaaeier Pe 495) ( enneat 
2 Coupe ; 795 Custom Coupe Standard Models Coupe (R. 8.)..2,718|Ciub Berline nek '083 Torpedo Speed- ee 3,795 
Stee. Coupe oul . wo ab het aoe ‘os 1 -4,300;4 Spt. Phae. (Ton- Con Coupe jsc on. Sedan ..3,183 ster ........ . 
‘ 8.) ° 5 Custom Sedan... .895 pt. Touring. .4,300| mneau cowl)....4,5 Road. rR. 8. 5 Spt. - 
Stan. Sedan... |. .845'Con. Cust. Coupe.945 5 Coupe 14/400, 5 Sedan “£600 ante ate ae Stet ae ©. ©. 
DODGE—6-Cyl. 11474 W. B. 4 Town Sedan 17 Sedan 4.700 PIERCE AEBROW—8-cyl. 142 W. B. SV-16 Salon 
-. i. Metele (2 or 3 win.) .4,500/7 Limousine ..”. 4/900 Model 54 Continental Coupe (Waterhouse).....5,775 
2 Business Coupe 5 Sedan (5 Dem — . : . . TROGOR .cccccs 2,983|7 Tourer ....... 3,133 7 
ite wnecls | |° ond” wheel MINCOLN a1 MG WBF Bh Be Limb sTUTZ tor. ,SV-I6, 134 W. 
R. M.) 795 R. ED cspécete 45 . - ' , 
2 Business Couve 5 Sedan (5 wire 2Con. Road. (R.S.) |5 Con. Sedan PIERCE ARROW—12-cyl. 137 W. B. 4 Wey 
(5 wood wheels, | wheels, R. M.) 845 Le Baron ....4,600 (Dietrich) 6,400 Model 53 Lengehames 4 sel” Veruniiee 4,395 
R. M.) 795 5 Sedan (5 wire 2 Coupe |5 Spt. Berline, 5 Club Sedan. - 328; Club Sedan .....3,683 : 
2 Business Coupe wheels, 1 F. (Dietrich) ...5,000} Dietrich ...... 6,500 5Sedan ........ 518|5 Tourer ....... ,183 STUTZ—8-cyl. 145 W. B. 
(5 wire wheels, al Ww) sa 5 50 2 Coupe ie s.) |2Spt. Roadster. Coupe (R.S.). x 518/Club Berline ...3,883 SV-16 Custom. 
> W.) 19.50 2-4 Coupe ( ) etrich 5,150| Murphy ...... Con. Coupe }Con. Sedan ..... 3,983 4 
2 Business Coupe ‘6 wood wheels, 2 Coupe, | Town reenian wane Seadater . . 3,683) Spt. a. . .» 4,083 7 Sedan ..... 3,895/7 Limousine 3.908 
pyeiness Coupe Oseu wae, . *hae. 5.100. eer oush Am, dste y 7 Speedster ....3,895|Cab, Coupe .....3,995 
oP ew) $25|2-4 Coupe (RB) sme 2s} tee PIERCE ARROW—It-cyl, 142 W.B. 5 Sedan ..... 3.89515 Con. Sedan . 4,395 
2-4 Coupe (R.S.) (6 wire wheels, Judkins 5,350, Br ase 7 — Z—8-cyl. x 3 
iS wire wheels, 2 F. W.)...... 865 5 Berline, et eh 3,783{7 En. Dr. Limou.3,983 we sy- take 
7 R oM ) 835 5 Sedan (6 Dem Judkins Le ane). 7 Tourer ....... 3,933 5 Sed Pri f Wal 
-4 Coupe ‘(R.S wood wheels, 7 Limous ‘ _— y 49. ow edan Prince o ales 
(5 wood wheels, 2 P. W.) ...... 815 | Willoughby ..8,900 ‘o i ee ae Casaren) ..-4000 Ganesan) ..+-ame 
R. M.) 835'5 Sedan (6 wire 5Con. Victoria, | {5 Town Cabriolet 5 Sedan 4.02811 b Berl 4.333 s ey 4 seg) it pba no 6.400 
wheels, 2 F . ’ SMOGAM .ccccves u erline ...4, (LeBaron) ...4,795} olilston) iy 
W.) _a75 Waterhouse .5,900/ (Le Baron) ..7,400 Club Sedan: .4,133 6 Sedan 4 Hollywooa 
2-4 Con. Coupe.. 895 MARMON—8-125. 125 W. B. PIERCE ARROW—12-cyl. 147 W. B. (Le Baron). ..4,795| Sport Sedan 
DODGE—8-Cyl. 122 W. B. Standard Models Model 52 0 ee ln ae, 
inc aiceiads at a K. oy site 5 en (5 wits, a 2 Con Congo (5 — FROG. cca cas 4,318}En Dr. Limou....4,533 6 Sed. Limousine , (Rollston) 1,095 
2- ‘ s / ) ..1,395' wire wheels) 44! ' * . me 
5 wood wheels, (6 wire wheels, 2 Coupe (R.S.) (5 FLSMOUTH—t-c7!. .*190 @. A. 7 ie en 7,095 
R. M.) 1,115) 2 F. W.) . 1,150 wire wheels). .1,395 2 Bus Roadster. 5355 Phaeton --- 595 (LeBaron) .. 4,995/7 Trans. Town Car 
2-4 Coupe (R.S.) 2-4 Coupe (R.S ? . ‘ 2 Bus Coupe 565,2 Coupe (RS). 610 7 Trans. Town Cer (Fleetwood) 7,495 
(5S wire wheels, (6 wood wheels. MARMON—8-125. 125 W. B. 5 2-dr, Sedan _ ,..575\4-dr. Sedan ..... 635 (LeBaron) 5.495 , “a 
R Me) 1,115) 2 F. W.) ....1,150 De Luxe Models 4 Roadster (RS) 5954 Con. Coupe ... 645 ‘“ , 
5 Sedan (5 Dem 5 Sedan (6 Dem 5Sedan (6 wire 2Con. C ( : = TUTZ—8-cyl. SV-16. 145 W. B, 
wood wheels, wood wheels, wheels) ......1,545 wire wheale) 7 595 erent oh OE OS Chateau Series Weymann, 
R. M.) 1,145 2 F. Ww.) ..1,180 2Co (RS) 16° eae 2Stan. Coupe ..685'4 Dr. Sedan a 
’ upe (R.S.) (6 = 5 Weymann 15 Weymann 
5 Sedan (5 wire 5 Sedan (6 wire wire wheels), . 1,545 rE Cotes gs: +See i yo --785 " Chaumont ...4,745, Monte Carlo 
ele > ) 5 1e¢] 9 . ». ‘ eda ov. « ’ a 
. — a >. sae arom, - F. 1.100 MARMON—1l6-Cyl. 145 W. B. — * a cians a $25 5 Weymann _| (Aluminum). 5,895 
wheels, R.M.).1,145|2-4 Con, Coupe..1,185 5 Sedan ........5,700/2 Con. Coupe 2 Stan y gg oa er ee ee 
DURANT—Model 621. G-cyl. 112 W. B.S out Coupe”) Sauls een gedaan 2Dr. Sedan .....845|4 Dr. Sedan .....945 STUTZ—8-cyl. 1341 W. B. 
2 — Coupe 4 See ersesess bor 5 Cl. Cpl. Sedan.5.800\7 eieaatea 4 Coupe (R.S.)...925' Custom Sedan ..1,025 DV-32 
5 Bp wees ) toe er ee s ° q 
4Coupe ........ 58515 Broughain 7655 NASH—960, 6-cyl. 114% W. B. REO—6-21. 6-cyl. 121 W. B. 5 Gomes ....--- 0S Speedster ... 0am 
DURANT—Model 622. G-cyl. 116 W. B. Coupe .......... 795\4-dr. Sedan..... g45 > Sedan .......- 995) 2 Coupe |...-..3,995/4 Speedster (Ton- 
SCOURGE ...ccccess 700'5 Brougham . 700 2-dr. Sedan..... 795! Touring ; 895 REO—8-21. &-cyl. 121 W. B, Club Sedan 4,095} meau Cowl) ..4,795 
5 Sedan 700 Coupe (R. S.) 825) SGedam ..csccee 1,195 Cab. Coupe . 4,345 
ESSEX—6-cyl. 113 W. B. NASH—970. 8-cyl. 11644 W. B. REO—8-25. 8-cyl. 125 W. B, ‘ 
Business Coupe...695'4 Coupe . 745 Coupe 6 Coupe . .1,565| Sedan 1,565 STUTZ—8-cyl. 13414 Wi 'B. 
Ip . 945/4-dr. Sedan. 995 DV-32 Sal 
Coach aaa ahs 705 Standar d Sed in. 175 4-dr. Spec Sedan 955|4 Con. Sedan. - 075 Victoria .......1,565) ae wien 
Town Sedan 745|Special Coupe 795 Coupe (R. S.)... 975! REO ROYALE—8-cyl. 131 W. B. Con. Coupe (Waterhouse) ....... 6,775 
Sal ee eee an NASH—980 8-cyl, 121 W. B. Sedan Victoria. .1,985|Coupe -++-1,985 STUTZ—8-cyl. DV-32%. 1344¢ W. B. 
—Mo A. -cyl. 31% ; ax Y i 
2 Roadster ... 43015 De L. Phaeton 680 Coupe .........1,245!4 Con. Sedan 1.325 ait REO ROYALE—8 cyl. 135 W. B. Chateau Series Weymann. 
5 Phaeton ** 43515 Standard Sedan Coupe (R. S.).. .1,285/4-dr. Town Sed..1,375 CeCah ssrreresss ao Coupe 2.445 4 weymann 5 Weymann 
2De L. Roadster.475| (3 windows).... 590 #-dr. Sedan..., 1,295 DE os osenes . Longchamps ..5,345' Versailles ....5,395 
5 Tudor Sedan... 4904 Cabriolet ...... 595 NASH—990. &-cyl. 133 W. B. ROCKNE—6-75. 6-cyl. 110 W. B. ; 
2 Coupe 4490/5 4-dr. De Luxe 4-dr Sedan (124 IVictori: 1.765 Standard Models. STUTZ—8-cyl. 145 W. B. 
4 Sport Coupe... 500| Sedan (2 win.) 630 ° w ) aakicmetee (7s! 1828 2, COUPE _....++++-685/4-dr. Sedan.......735 DV -32 
4De L. Coupe....525'5 Town Sedan.....630 7 cuete *  1'80517 Sedan eas Coupe (R. S.)....720) 1 Sedan ...... 4,895.7 Limousine ... .4,995 
5 De L. Tudor 525'5 Con. Sedan. 640 »} eerie con gh 08 SOOO EN é NE—6-75. 6-cyl. 114 W. B. 7 Speedster . 4,895'Cab. Coupe ....4,995 
Cabriolet 1,695'7 Limousin 2,025 ROCK y 
4 Victoria 580 Coupe (R. S.)_ 1.745! ° - De Luxe Models. S Be aca saes 4,895\5 Con. Sedan... .5,395 
FRANKLIN—6-cyl. 132 W. B. 6 2 Coupe ...-.+6. 730\4-dr. Sedan.......780 STUTZ—8-cyl. 145 W. B. 
Supercharger Airman CEOS —Fam, _ 206i Ww. B. Coupe (R. S.)....765/ DV-32 Salon. 
Coupe .-2,250/ Victoria Brougm.2,350 —s J R—6-55. 7 OW. B. 
5 Sedan :'2'250/Speedster ..... 2.450 2dr. Sedan 875/4 dr. Sedan ..... 955 eee EO s 5 Sedan |Prince of Wales 
Con. Coupe ....2.295'7 Sedan ...2.450 Bus. coupe ...... 875|Con. Roadster -955 2 Coupe 840'4Con. Roadster. 890 , (LeBaron) -5,595| (LeBaron) ...7,24% 
Club Sedan ...2,300! Limousine ...2,600 Sport Coupe .,,.925/Patrician Sedan ..990 4 Coupe |........890/5Sedan ....... ’ g99 § Brougham Con. Victoria 
FRANKLIN—12-cyl. 144 W. B. OLDSMOBILE—8-cyl. 11614 W. B. 5 St.Regis SCen. Sedan ....608 g Dare’ ---5.108), Beteen) «10 
5 Sedan .3,200/7 Sedan ........ —- L-32 Models. Brougham ..... 890! (Lebaron) ...0,200) Get. Godan 
3-5 Coupe -. -—|7 Limousine — 2dr, Sedan . 975|4 Dr. Sedan ....1,055 STUDEBAKER—6-55. 117 W. B. 6 Bro. Limousine’ | (Rollston) ....8,095 
; ME Srougham —\4 Speedster ..... — Bus. coupe ...... 975| Con. Roadster ..1,055 Regal Models (LeBaron) .5,995Tuxedo Cabriolet 
3-9 Con. Coupe . Sport Coupe ...1,025! Patrician Sedan.1,090 2 Coupe ......... 945|4 Con. Roadster — 6 Sed. Limousine |. (Roliston) ....8,098 
GRAHAM—6-eyl. 113 W. B. PACKARD--3- Cyl. 130 W. B. 4 Coupe ....+++e- 995|5 Sedan ......... 995 (LeBaron) .5,995| Patrician Coupe 
Town Sedan .....765;Sedan ....... 795 5 Sedan 6a0es ee 5 St. Regis {s Con. Sedan....1,060 7 Sed. Limousine (Brunn) ..... 8,0 
GRAHAM—8-cyl. 123 W. B. PACKARD__3- 33 Brougham . 995 (LeBaron) .5,995,7 Trans. Town Car 
Blue Streak—Standard. "7 ao om 3 ©. STUDEBAKER—Dictator 62. 117 W. B. 7 Trans. Town Car | (Fleetwood) ..8,498 
2 Coupe . -995/4 Coupe (R. 8.).1,045 9 oy oe --2,500'5 Club Sedan .. .2,775 Standard Models (LeBaron) ...6,495! 
5 Sedan 1,045) 5 Phaeton..." 2°650/S5 Bot Phaeton, aeny 2OOUDE se sseees 980/4 Con. Roadster.1,030 sryTz—s-cyl. DV-32. 145 W. B. 
GRAMAM—6-sy1._ 188 Ww. B. 2-4 Coupe Road-  |7 Sedan Lim.....2'985 S50 tegis oreees 1,030)5 Sedan. |... 1,030 Chateau Series Weymann 
ue Streak—De Luxe. Oe RT at 2.650 '5 fo. ae 
3 Coupe -+ 1070/4 Coupe (R. §.).1,120 5 Sedan 685/3 Con. Sedan. "3.259 Brougham. .1,030 °“Chaumont ,..5,745|° Monte Carlo 
5 Sedan --1,120'4 Con, Coupe....1,170 5 Coupe ........2 »745) a STUDEBAKER—Dictator 62. 117 W. B. 5 wWeymann © | (Aluminum) ..6.893 
HUDSON—8-cyl. 119 W. B. PACKARD—8-Cyl. 142 W. B Regal Models Monte Carlo. .5,895] 
Standard Series De Luxe Eight iss 2Coupe .....+- 1,085; 4 Con Roadster -} 1% STUTZ—8-cyl. DV-32. 116 W. B 
Business Coupe. 995|Town Sedan 1.050 9.4 Coupe $,150|5 Club Sedan. 8,395 4 Coupe ...-++ss 1,135|5 Sedan ....... —_ . 
CARN 7 iascess 1,025/Stan, Sedan 1,095 §Sedan’'.... 3245/7 Tourin 5 St. Regis \5 Con, Sedan ,. ‘1/200 Super Bearcat rete tena ee ee ees 5,895 
@ Coupe 02+. 1,045'Special Coupe 1.115 2.4 Coupe Road- "|! P. wry 3390 Brougham .., .1,135) WILLYS-OVERLAND—6 cyl. 113 W. B. 
HL DEON 6-078. ans Ww. B. 3 oer ca aie an ave 3,2! Victoria. .3,825 STUDEBAKER—Commanéer 71. 125 W. B. Model 6-90 
Sterling Series Phaeton .... Sedan... .3,895 Mantes Models 
Sur. Sedan ..,.1,275/Special Sedan ..1,295 5 Coupe (R. 3.). ” 4Coupe ....- -1,350/¢ Con. Roadster.1,350 3 Roadster +---+- BABS Sages oo0ones oes ae 
HUDSON—8-cyl. 132 W. B. PACKARD—8-Cy]. 147 W. B. "5 St. Regis 5 Sedan .....+- 1,350 rr eeeer*51514De L. Roadster. 
Major Series ey Fy ™ & Brougham ...1,350/5 Con. ‘Sedan ....1/465 SCoach ......... 515|4De L. Roadster.595 
Touring Sedan..1,445!Club Sedan 1,495 7Sedan ........! 3,495|7 Sedan Lim, ...3,695 STUDEBAKER—Commander 71, 125 w. B. WILLYS-OVERLAND—8 cyl. 121 W. B. 
Brougham -15495|7 Sedan. 15595 PACKARD—8-Cyl. 128 W. B. hoe Models Model 6-88 
HUPMOBILE—216. 6-cyl. 116 W. B. Light Eight 4 Coupe 1008) Con. Roadster.1,455 2 Roadster ...... 695|5 Sedan ......... 195 
2Com. Coupe..... 995\5 Phaeton ...... 1,050 5Sedan ........ 1,750!2-4 Coupe Road- 5 St. Regis Sedan .....++: ’ DEE ‘ncccsctes 745|4.De L. Roadster.975 
4 Coupe (RS).....995/4 Con. Cabrioiet.1,050 5 Coupe Sedan. 1,795, ster .......... 1,795 Brougham «. 2.sl8 Com Sedan a “ 4Coupe .....-. .-775|5 Custom Sedan, .995 
5Sedan ........ 995\4 Roadster ...... 1,075 -4 Coupe (R.8.).1, +195 STUDEBAKER—Presi ent 91. 135 - B. 
: 5 WILLYS KNIGHT—6 cyl. 113 W. B. 
HUPMOBILE—222.. 8-cyl.. 122 W. B. PACKARD—Twin Six—12-Cyl, 142 W. B. Ctandart, Bese’ 690 Model 95° 
2 Coupe (RS)....1,2355 Victoria .. 1,360 2-4 Coupe ...... 3,650|7 Touring sees 03,895 4 Coupe eoeeeee 1,690/5 Mt in cones = - 
5 Sedan “1 3955 Torpedo Cab. '1'395 5Sedan ....... 3,745|5 Club Sedan....3895 5 St. Regis 15 Con, Sedan .,.1,820 2 Coupe ......... 1745/4 Coupe. ,....-..+. 775 
on ; 2-4 Coupe Road- 5 Spt. Phaeton 4.090 , Brougham ,...1,690|7 Sedan ....... 1,790 5Coach ........ 745|5 Sedan, ...-...... 795 
*~ cHUFMOBILE— 226, acme | 288 WwW. wn OB cos <Acaines 3,750|5 Con. Victoria. .4,325 # Con Roadster. 1,690|7 Limousine 1,890 witLys KNIGHT—6 cyl. 121 W. B 
5Sedan ..... "1 11!595!2 Torpedo Gab. /1/695 sae *** +2, 108|5 Con, Sedan....4005 STUDERARER—Prenitent 81. 195 Ww. B. Model 66 D. 
LA SALLE—V-0, Series 345 B. 130 W. B. packaRD—Twin Six—12-Cyl. 147 Ww. B. 4 Coupe ........ 1,795|}5 Sedan ....... aes 4 Vic. Custom (5 Cust. Sedan...1,295 
isher Bodics 7Sedan ........ 3,995,7 Sedan Lim. ...4,195 5 St. Regis 5 Con Sedan ...1,925 Coupe ....... 145) 
2Coupe ....... 2,395}2 Con. Coupe .. .2,545 peng , Brougham ...,1,795|7Sedan ........ 1,895 *Over-all length of chassis instead >f 
OS ER A 2,495,5 Town Coupe. .2,545 (Recent price changes in bold face) 4Con. Roadster.1,795|7 Limousine ... :1;995 wheel base. 














RAILROADS WATCHING 
TRUCK COMPETITION 


Boston, Mass., Jan. 20.—Indicating 
the closeness with which the rail- 
roads are watching the effect on 
motor truck competition of the re- 
vision in Eastern class rates made 
on December 3, the New York, New 
Haven & Hartford Railroad has is- 
sued a request to its “traffic tippers” 
to report cases of diversion of freight’ — 
from the railway to trucks. 

“Instances of this nature which 
may be reported will be given 
prompt consideration by the traffic 


department,” said the notice, “with 
a view to making any necessary ad- 
justments possible to retain the busi- 
ness, or to get it back if it has 
already left us.” 

The motice points out that higher 
classes of freight are the ‘most read- 
ily moved by trucks. 
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Bureau of Standards Brake 


Lining Test Equipment 


By S. VON AMMON 


Much time and effort have been 
devoted, especially 





in the last ten 


year to the development of methods | reau of Standard 


that all brake linings submitted for 
consideration be tested by the Bu-|} 
s and given com- 


TOLEDO TIMER PUTS OUT 


The Toledo Timer Company, 
Toledo, O., has just placed on the 
markét a new 3 and 4 inch chuck, 
for which a number of good features 
jare claimed. The price is low, and 


| it is said that these chucks will hold 


and equipment for testing brake! parative ratings for use as a basis|@ny work that can be chucked either 


linings. 

‘Laboratory tests alone should not 
be considered as conclusive regard- 
ing the behavior of a brake lining 
in actual service, particularly in 
view of the wide range of condi- 
tions of brake design and operation 
which must today be met. 


lining 


| mome 


in making purchases. For this rea- 
son a description of the equipment 


used for these tests by the bureau 
should be of interest. 


The test equipment, shown in the} 
illustration, is built} bored in the back of the rim to re- 
of a cradle-dyna- 
ter, so that the torque may 
The characteristics of the brake| be measured on the frame of the 
under controlled operating | machine, regardless of the method 


accompanying 
on the lines 


ves 





FIG. 1—Machine for testing coefficient of friction and life of brake 
linings complete with ring dynamometer and tachometer adapted for 
hand regulation 


conditions (such as pressure, tem- 
perature, drum material, etc.), and 
the influence of modification in the 
constituents and in manufacturing 
processes on the characteristics of 
the lining are advantageously 
studied with laboratory equipment. 

The use of such equipment is also 
desirable and beneficial as a first 
method of eliminating linings with 
characteristics which, from experi- 
ence, are known to be less desirable 
than others. Those appearing most 
suitable can then be subjected to 
actual service for further elimina- 
tion or final selection. 

The Federal government is inter- 
ested in the purchase of brake lin- 
ings that will give satisfactory serv- 
ice in the great variety of motor 
vehicles included in its fleets, and 
it is desired, if possible, to avoid 
the need of a variety of materials 
for different uses. 
Specification for Brake 
shortly to be issued for use by all 


governmental departments, provides! interdependence makes it difficult, | 


of drive adopted for the shaft car- 
rying the brake drum. The oscillat- 
ing frame carries the two pressure 
arms, each carrying a brake shoe. 
The pressure is applied by means of 
the adjusting linkage connecting 
the front ends of the upper and 
lower pressure arms; this includes a 
ring gage for measuring the ten- 
sions in this linkage, and from the 
readings of this gage the pressure 
on the shoes is computed. 

All regular tests are made with 
constant power absorption. While 
constant pressure tests have certain 
special uses, the general comparison 
of different linings is satisfactorily 
done only 
same amount of work during the 
test. In constant pressure tests the 
work done varies with the coeffi- 
cient of friction, the operating 
temperature varies with the load, 


The Federal! and the coefficient of friction is in| 
Lining, | turn affected by the temperature. 


The variations resulting from this 





FIG, 2--\iachine for determining the coefficient of friction and life 
of brxkc Inings complete with ring dynamometer, tachometer and full 


automatic pressure regulator 


if they are doing the| 





concentric or excentric. They can 
be mounted on any lathe or machine 
spindle. 

These chuck bodies are counter- 


1 


ceive “back plate” or “adapter,” 
much the same as other chucks. In 
| addition to this, these chucks have 
a heavy central hub cast integral 
with the body, which is bored with 
a “-inch straight hole, admitting 
of other simple mountings, such as 
attaching direct to shaft or arbor 
with set screw, or bushing with in- 
serts, bored or threaded to fit spin- 
dles of small diameter. 

The manufacturer recommends 
this form of mounting for the rea- 





sons that it admits of rigid attach-: 


ment to any spindle of any size, that 


the back plate supports the chuck} 


body, thereby increasing its rigidity 
and strength, and that this is the 
only type of mounting suitable 
where the machine spindle is over 
5s-inch in diameter. 


to say the least, to obtain satis- 
factory comparison, 

In this equipment the complete 
oscillating frame is overbalanced by 
weighting the torque arm extending 
downward from the front of the 
frame, so aS to exert a torque in 
the direction opp2sed to the rotation 
of the shaft, and corresponding to 
the horse power to be absorbed at 
the test speed selected. If, there- 
fore, the drum speed is correct, and 
the brake shoes are applied to the 
drum with the correct pressure to 
just balance this torque (as indicat- 
ed by the pointer being on the zero 
mark of the scale), then, the horse 
power absorbed will be that for 
which the machine is set. 

To simplify the pressure adjust- 
ment, an automatically operated 
switch is used to energize the small 
electric motor mounted on the up- 
per pressure arm in such a manner 
as to increase or decrease the ten- 
sion in the linkage between pressure 
arms with changes in the co-effi- 
cient of friction or with the wear of 
llining. A hand wheel similar to 
that shown on the lower end of the 
linkage for use for rapid adjust- 
ment of the pressure may be substi- 
tuted for the motor if automatic 
adjustment is now desired or at 
times when the motor might need 
overhauling. 

An attachment for grinding the 
drum, consisting of a _ special 
bracket, slide rest and _ portable 
grinder, is readily mounted on the 
base of the machine when the lower 
| pressure arm has been removed and 
the machine frame swung back, The 
‘drum can thus be conveniently re- 
; ground and polished for each test. 
The tests used in conjunction with 





the Federal’ specification were 
adopted after very extensive experi- 
mental work with a wide range of 
test conditions and many brake lin- 
ing materials, as apparently suitable 
for the particular purposes of the 
government. 

For these reasons the test equip- 
ment was designed to permit of a 
wide range of conditions, as indi- 
cated for example by the following 
features: The drum flange will take 
a drum with either wide or central 
web, and, of course, of any drum 
material;; the test specimens may 
be up to 2 inches wide and from 
2 to 5 inches long. The thickness 
of the lining may be varied within 
reason by suitable machining of the 
shoes. A wide range of speed and 
power absorption is possible, the 
bureau having used speed from 600 
to 200 r p m. and power absorption 
up to six horsepower. ‘Bhe lower 
speeds have the advantage of giving 
the desirable combination of heavier 
unit pressure without resulting in 
unduly high test temperatures. 

Tests with one specimen instead 
of two have been made, though the 
latter is generally preferable as re- 
ducing the bearing load. 





‘New Automatic Drill by 


NEW TYPE OF CHUCK) 


| Rockford Is Announced 


' 
| 
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See 
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| 





| 








| Another adaptation of equipment ,in this matter until stopped. The 


made by the Rockford Drilling Ma- 
chine Company, Rockford, LiL, is 
illustrated by the accompanying 


photographs of both the machine 
and the parts worked on. The main 
feature of this machine is the auto- 
matic operation of both the machine 
head and the indexing drum fixture, 
reducing the operator’s duty to 
merely that of loading and unload- 
ing parts. The speed of the machine 
is adjusted to the ability of the op- 
erator. The illustration of the parts 
clarify the operations performed, 
which consist of burnishing the face 
around the bore, also cutting the 
groove into this face. 

Two parts at*a time are loaded 
|}and unloaded at the idle stations, of 
| Which there are two, for the con- 
venience of the operator. While this 
takes place, two parts at the first 
working station have the oil groove 
cut in them and two parts at the 
second working station previously 
grooved are burnished. The ma- 
chine head feeds forward at the cor- 
rect rate, cuts the groove, builds 
up pressure for the burnishing op- 
eration, and then returns to the 
starting position. At the same time 
the fixture drum automatically in- 
dexes one station, locates itself ac- 
curately, and the cycle is repeated. 
The machine continues to function 


FERNER CATALOGUE ON 
TESTING INSTRUMENTS 


vestment Building, Washington, D. 
C., has issued a catalogue, No. H-1, 
describing two types of portable 
hardness testing instruments which 
they are placing on the market in 
the United States and Canada. 
| of these is a pendulum type of hard- 








The R. Y. Ferner Company, In- | 


One | 


operator, as previously pointed out, 
merely continues to load and unload, 
A seven-second cycle is possible, 
though this may be slowed up to 
suit the speed of the opcrator. 

All functions of feed and indexing 
of the drum are secured through 
means of oil-gear hydraulic pump 

Even the ways of machine, the 
guide bushings for guiding the tool- 
ing, and all working parts in mae- 
chine head, are automatically lubri- 
cated. 

A ‘17'2-horsepower motor drives 
into the machine head through 
proper gearing to the spindles. Four 
spindles are incorporated for the 
operations noted above, mounted in 
Timken tapered roller bearings, and 
all working parts in the head are 
lubricated by oil bath. The special 
grooving and burnishing tools are 
guided accurately by bushings car- 
ried in a separate bracket mounted 
on machine base. The indexing fix- 
ture drum is also mounted in Tim- 
ken taper roller bearings, and is 
operated hydraulically, locating it- 
self accurately at each station. 

Guards are provided wherever 
necessary and the machine can be 
stopped quickly at any point of the 
operation cycle. 

Machines of this type are avail- 
able in various sizes and arrange- 
ments, to suit specific requirements, 


AIRCO CATALOGUE ON 
CUTTING APPARATUS 


The Air Reduction Sales Come 
| pany of 60 East 42d St., New York 
icity, has issued a new catalogue 
| descriptive of Airco-Lavis-Bournon- 
ville welding and cutting apparatus 
jand supplies. The catalogue is 
| pocket size, of twenty-six pages in- 


|mess tester, called the Duroskop, | dexed for ready reference, and lists 
which is adapted to test not|specifications and prices. on all 
only metals but also such mate-|types of welding and _ cutting 


vulcanized products, linoleum, fiber 
board, etc. 


where a vise, arbor press, drilling 
machine or large C clamp is avail- 
able for applying the pressure. This 
outfit includes a magnifying glass 
for reading the diameters and Bri- 
nell numbers of the impressions in 
the pieces tested. 


PLAN CAMPAIGN TO 
BAN OIL SUBSTITUTION 
Seattle, Wash. Jan. 20.— The 
Seattle Better Business Bureau is 
|}set to launch a drive against oil 
substitution in order to protect the 
honest dealer and the motorist. 





CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING AESULTS 


| 


| 





rials as ceramics, rubber, plastic and | torches, regulators, cylinder trucks 


and hose connections. The illus- 


The second instrument | tration is elaborate, including pho- 
is a Dwarf Brinell Press, which can | tographs of the most recent devel- 
be used in any part of the shop | opments in torches and oxy-acetyl- 


ene outfits manufactured by the 
Air Reduction Company. There are 
also detailed illustrations of several 
of their mechanically operated ma- 
chines, the radiograph, camograph 
and the No. 1B and No. 4 oxygraph. 
Copies of the catalogue may be ob- 
tained from any Airco district of- 
fice or from the Air Reduction 
Sales Company, New York office. 


U. S. GLASS PLANT 
RESUMES OPERATION 
Tiffin, O., Jan. 20.—The United 


States Glass Company has reopened 
its plant with all departments oper- 
ating on a part-time basis. The 
plant was closed down about the 
middle of December. 
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Another Opportunity 
To Make More Sales 


The great success of the New 
York Show is already history. 
Everyone has heard of the in- 
creased attendance record and 


the increased sales made by ’ : 
manufacturers. Another oppor- Who S . Who in 
tunity to make more sales within Chicago 


a period of a week comes during 
Chicago Show week, which is ex- 
pected to be greater from a dealer 
standpoint than New York. 


During the Chicago Show, 
Automotive Daily News will 
distribute Who’s Who, Why and 
Where just as it did at New York. 


i meg who — the We promise you it will be the 
ew York Show issues of Auto- most complete listing of men to 


motive Daily News can tell you be published. 
more about the satisfactory re- 
sults than we can. No other 
publication gave such wide distri- 
bution at the show, at hotels, and 


throughout the country every EDITORIAL 
day during the week. COVERAGE 


” 


Every day there will be carried News of the 


During the Chicago Show, show, of dealer meetings,’ conventions, ban- 

dealers, distributors, jobbers, quets and other gatherings of men in the 

ss , trade. There also will be carried descrip- 

. everyone of importance in the tive details and illustrations of new acces- 
- . ‘ * sories, parts, shop equipment, etc., announced 

trade, will receive copies of this at show time. Details of new cars and trucks 

: : will be carried in these specials as soon as 

publication. Schedule your ad- the manufacturers make their announce- 


ments. There also will be carried up-to-the- 


y % . . . , 
vertising now in the issues below minute statistics, registrations and other 


and learn what a business paper valuable reference material. As usual, news 
, of the industry away from the show will be 
can do at little cost. carried daily. 


CHICAGO SHOW ISSUES 


PUBLICATION DATES 


Saturday ............ January 30 Wednesday ...... ee February 3 
Mondgy ........... egeaees February 1 Sc canis sts February 4 
Tuesday ..............February 2 oreo re February 5 
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